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STIPULATIONS 



(1) It is stipulated and agreed to between all parties 
that the deposition is being conducted pursuant to the 


Federal Rules of Civil Procedure and the North Carolina 
Rules of Civil Procedure. 

(2) The deposition is being conducted pursuant to 



is further stipulated that the reading and 
signipf oj? the deposition are not waived. 
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Thereupon, the deposition continues a9 follows: 


Page 75 


DIANE STEWART BURROWS 

a witness called pursuant to subpoena, having been 
previously duly sworn, was further examined and continued 
her testimony on her oath as follows: 

EXAMINATION BY MR. BEACH 

Q. Good morning, Ms. Burrows. My name is Geoff 

K, 

Beactkp, and I believe, as you know, I'm here representing 


R. J J Jpeyiplds Tobacco Company. I'm going to ask some 
quest^png - *today following up on questions that have been 
asked of you by plaintiff's counsel, and the same basic 
oround tu!Les that he articulated to you yesterday should 


14 under 


y as well, and most importantly, if you don't 
a question that I ask you, please ask me to 


expla,^j0#t: and I will try to do so. Will you do that? 
kr^es, I will. 


If at any - sometimes in the give and take of 


18 quest^^g a natural pause in one of your answers I might 

19 construe to be the end of an answer. If I mistakenly 

20 construe a pause in one of your answers to be the end of an 

^1 answer and you have more that you wish to say, will you 

22 please interrupt me and let me know? 

23 A. Yes. 

24 Q. And you understand that your testimony today is 

25 given under oath just as if you were testifying live in 
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front of a jury, correct? 


Page 76 


A. Yes, I do. 

Q. You do not work for Reynolds at that time, is this 

correct? You do not work for Reynolds at this time, is that 


A, I'm a retiree from Reynolds. 

Q. And you retired in 1993, is that correct? 

left active employment in 1993. There was some 
kind ^“i^active status, so I think that gets to the point 
of yoi^- creation. I don't know what the official retirement 
date Its. 1994 perhaps. 

s? . t5S g.. And you worked for Reynolds for just about fifteen 
JUJars, I believe, is that correct? 

|| g Approximately. 

gpij^From 1979 through 1993 or 1994, correct? 

ir“^es. 

|p 

gK Are you being paid for testifying in this matter 
todayj, ' am? 

A. No, not that 3 know of. 

Q. Other - other than receiving a standard witness 
fee, you're not being paid by Reynolds or anyone else, for 
that matter, is that correct? 

A. I haven't received anything from anyone. 

Q. You're here because it's your duty to respond to a 
subpoena seeking your testimony, is that fair? 
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A. That's fair. 


Page 77 


Q. And you were subpoenaed by the Government in this 
case, is that correct? 

A. I presume so, yes. 

Q. Now to your knowledge, Ms. Burrows, during the 
course of your employment at Reynolds, what was the 
company's policy regarding marketing to persons under the 
age q£....eighteen? 

K•:••••••••••• tDon't do it. 

I 

Q. 'Is there any doubt about that at all in your mind, 


11 ma * aim?* 


Was that policy clear in your mind the entire time 


| 14 you 


mployed by the company? 


15 A. It certainly was from shortly after I was 

jr. 

16 emplqyed^^ I don't know about day one. 

17 |p™^And was that policy reinforced by the company, in 


18 your 


ience, from time to time? 


Q. And were there exceptions to that policy, to your 
knowledge? 

A. Not that I ever heard of. 

Q. And did you adhere to that policy during your 
fifteen years or so with the company, from 1979 to 1993 or 
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A. Yea, I did. 

Q. Were you ever asked to do something by anyone that 
you believed to be inconsistent with that policy? 

A. No. 

Q. Did the people that you worked with at Reynolds, 
to your knowledge, also adhere to that policy? 

A. Yes. 

Q^^'^And over the course of your approximately fifteen 
yearef at--Reynolds, can you - is it possible for you to 

estimate hbw many meetings with other company employees you 

$ ; 

may hl% Jt tended? 

^How many meetings with other company employees? 

Is it fair to say that it would - it would count 
in th^^^dreds, if not thousands? 

, that's very fair. 

br^xAnd during the period that you were employed at 

. 1 

ReynoSl^rom 1979 to 1993 or 1994, did you ever attend a 
meeti^^^^th other Reynolds employees in which the subject 
of how to market to persons under the age of eighteen was 
ever discussed? 

A. No, I did not. 

Q. To your knowledge, during the course of your 
employment at Reynolds, what was the company's policy 
regarding marketing to nonsraokers of any age? 

A. As I believe I said yesterday, it would just be 
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foolish to market to nonsmokers, so in rr.y mind, I'm not 
clear about an official policy. 1 know there was never any 
effort to market to nonsmokers. The word "policy" gives me 
some difficulty. 

Q. Right. Actually, let me, if I could, ma'am, ask 
you to look to a copy of what was marked yesterday as 
Burrows Exhibit Number 12, which I believe is a memorandum 
you wj0te entitled "Younger Adult Smoker Strategies and 
Oppor|grit*ies, 11 dated February 29th, 1984. 

A * Sure. 

jS* And if I could, ma'am, ask you to turn to the 

i§§£ 

introduction to your memo, which is on a page with the last 
^§t>ur ^^je.rs of the Bates number being 8469, I believe. Let 
me ■**■■■ 

g MR. STAFFORD: Can you tell us the actual typed 
pagh'T:u:rher on the original document? 

’.MR. BEACH: X don't believe there is one. 

t|R, STAFFORD: Because we don't have a Bates- 

THE WITNESS: So it's up early? 

MR. BEACH: Yes, ma'am, right after the management 
summary. 

0. And can I ask you to read- 

MR. STAFFORD: Let me make sure the record is 
clear. You're on a document the last four digits of 
which are 1523. 
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the WITNESS: There are several numbers on this 

page. 

MR. STAFFORD: I understand. Thank you. 

Q. Okay. You're on a page bearing the heading 
"Younger Adult Smokers: Strategies and Opportunities," and 
under that is the word "Introduction, 11 is that right? 

A. Yes. 

And could you please read the first sentence of 
the introduction to your memo into the record. 

7^1 -^Yes, I could. "RJR'e consistent policy is that 
smoking a matter of free, informed adult choice, which 
the c^^Rriy does not seek to influence." 

Q. Is there any doubt in your mind at all, 

Ms. BUrrowji, that that was in fact the company’s policy? 

A„ No. As I said, that was the practice I knew. I 
see hfr-re—that I must have confirmed it as a policy. 

0 And did you adhere to that policy during your 
appro|t'merely fifteen years with the company? 

A. Ves, I did. 

MR. ELLISON: Objection. Mischaracterizes her 
testimony. She said there wasn’t a policy. 

MR. BEACH: I think the record with respect to her 
testimony will speak for itself. 

Q. Let me - 1 didn't quite finish my— 

A. I - I intended to— May I, as a follow-up, or 


WUUX ERLACHEI 1 ASSOCIATES 
35M VEST RILL HMD • SUITE 22 


http ://le^syLiibrdr^pK:sf'iMta/ti#/a^^aff^^"»^ , “sredu/docs/kfj 10001 


52614 7172 




Page B1 


http://leg§i 


1 

2 

3 

4 

5 

6 

7 

8 
9 

10 
11 
12 

13 

14 

15 

16 
17 
16 

19 

20 


21 


22 

23 

24 

25 


Diane Stewart Burrows - Volume II 
whatever you call it? 

MR. STAFFORD: Please. Why don't you explain. 

A. Right. Initially, I could not be certain under 
oath that there was an official policy. I knew the practice 
and the intent, but the word "policy" was throwing me. When 
you show me this document, I would not have written it was a 
policy unless I had confirmed that that was an official 
policy, si* the first sentence tells me that it was a policy 
as sum. 

m | 

Q. Let me go back to the question that I asked you, 
then,, iur-t a minute ago. Ma'am, did you adhere to that 

i‘ 

pol y dming your fifteen years with the company, from 1979 
approximately 1993 or 1994? 

: S 

A. Yes, I did. 

Q. Were you ever asked to do something by anyone that 
you believed to be inconsistent with that policy, 

Ms. Burrows? 

W * 4 

A. No. 

Q. I8 that true the entire time you were with 
Reynolds? 

A. The entire time. 

Q. Did the people you worked with at Reynolds, to 
your knowledge, adhere to that policy? 

A. Everyone I saw did. 

Q. Is that true the entire time you were with 
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Reynolds, from 1979 to 1993 or '94?' 


Page 82 


Q. During the period that you were employed at 
Reynolds from 1979 to 1993 or 1994, did you ever attend a 
meeting with other Reynolds employees in which the subject 


of how to market to nonsmokers was discussed, to your 


recollection? 

K 


k. Never. 


t-. Let's go back, if we can, to 1979 for a few 
tost #i'am, when you joined the company. What is your 


educational background? 

|r sp# have a bachelor's in mathematics, 
t And when you joined the company in 1979, did you 
have snyadvanced educational degree in marketing? 

A» ' No. 1 had never had a marketing course. 

Q. you don't have an MBA, in other words? 


^NtNftnd what was your—? 

A. I had completed two years of library school, for 
which I never finally got the degree. 


Q. But no - no business school training, is that 


right? 


A. Correct. 


Q. And your first job with the company in 1979 was in 


the library? 
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A. That's correct. 

Q. And do you recall approximately how long you 
worked in the; library, ma'am? 

A. Something on the order of a year and a half. 

0- Now during your time working in the library, did 
you become aware of an organization known as National Family 
Opinion? 

: , I did. 

r" 


pr~ Sometimes referred to as NFO for short, is that 


right^ 


Yes. 


^ And to your knowledge, was NFO a subsidiary or a 

o4rt Si F.. J. Reynolds? 

“ ,J ... 

* j^They were an outside supplier. 

0. 'Now are you aware that NFO produced certain 
reportfltracking demographic and other information on 

I 

smoke jg £of Reynolds for at least a period of time? 

^ ,1 know books of data came in from NFO to the 

library. 

Q. Well, you actually anticipated my next question. 
Who, at least physically, received those reports in the 
first instance? 

A. They would be delivered to the library by the mail 
service or somebody like that, and it was my job ultimately 
to receive the materials in the library sense and handle 
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their use in the collection. 

Q. And what did you do with these reports from NFO 
after you received them in the library? 

A. Some of them were labeled in library fashion and 
put on the shelves for anyone who had access to the library 
to use freely. Others were boxed up and sent out of the 
library because they were not to be accessible. 

g. And which reports were those that you're referring 
to thlt wjjre not to be accessible, ma'am, if you recall? 

t§ i 

A. They had tab books that were labeled "Fourteen to 
Sevens free %ge. " 

0. Now returning back to the other books that would 

for adult smokers eighteen and older, do you know what 

"S §L*.4 

use, |sjyy|yi those reports were - what those reports were 
used £jpK*8r who accessed them, if you recall? 

ftr™\At that point in time, I really probably didn't 

| f 

know What they were doing with them. 

Sac-. vsi 

g. j Do you know what use, if any, the reports on the 
younger-age persons, the segregated data, were used for? 

A. At that time I was not aware that they were used. 
My job was to get them out of the library, and they were 
shipped off, and at this stage of the game, I couldn't have 
told you whether I believe they were destroyed or sent to a 
warehouse storage, but they were not accessible through 
normal library means. 
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A. Mr. Beach, it's difficult' for me to speak to the 
1970s since I only joined the company in December of 1979. 

Q. Well, true. I'm Borry. Let me - let me rephrase 
it# then. In the early period of time that you were with 
the company, 1979 and early 1980s, to your knowledge, were 
some or all of these folks involved in - the ones that you 

are aware of, involved in forecasting work at Reynolds? 

rv 

p. *ln, let's say, I960, roughly? 

r- I 

jj^^Sure. 

pi Several of the names I know to have been in the 
grouphrhat; did forecasting. 

^ And what was the purpose of forecasting future 

_at |Reynolds? What were these people trying to do, 

ma'an^i" j 

^Again, at that point I probably wouldn't have had 
a clujeTHBi^t since I have been in that group later in my 
experjenc^, forecasting is trying to anticipate the future 
in te|p|j <|f business needs and business outcomes. 

Q. For example, to estimate what future consumption 
of cigarettes might be; is that an example? 

A. Yes, that would be an example. 

0. And why would that kind of information be 
important to a manufacturer like Reynolds? 

A. A great many reasons, for example, planning plant 
space. Tobacco, my understanding is, had to be purchased 
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two years ahead of manufacture and held to ripen, if you 
will, for that period of time, so you didn't want to buy too 
much tobacco or too little tobacco to meet the sales and 
manufacturing requirements at least two years in advance. 
Other things might go ten years if you're talking about 
building a tobacco plant or not. For communication to 
financial analysts. There's a long litany of reasons. 

Perhaps analogous like forecasting future car 
ealee : n^ht be important to a company like Pord or GM? 

A. That's right. Or like forecasting tax revenues 
might htnffuence a tax cut. 

^ 6^, Now - and we'll actually turn to that in just a 

3|nut|y? we can. Later, in the very early '80s, you left 
your ipreition in the library. What kind of work did you do 
next, -• ma' ajr»? 

did forecasting and analysis on smoking and 

|. 5 

chewih^t- 'baccos . 

rfluch as we were just discussing? 

A. Right. 

Q. So for the purpose of helping the company to 
predict future demand and thereby plan for leaf purchasing, 
plant capacity requirements, employment requirements, things 
of that nature, is that a fair summary? 

A. And brand sales, how much Prince Albert. 

Q. And bo is it fair to say that various assignments 
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after you left the library, when you were working in 
marketing research, related to forecasting the demand for 
cigarettes generally? 

A. I spent roughly half of my years in areas that 
were related to forecasting and Bales analysis, which links 
into forecasting. 

Q. You personally worked with some of the - some of 
the nan'es of people that I think I just mentioned, such as 
Jerryand Phil Galyan and others— 

I did. 

|P § —in that forecasting work, is that right? 

A. Yes. 

^ $¥* And did you or any of those people that you were 

workij^^th in forecasting view your work as a means of 
tryin||gBSpfigure out how to market to persons under the age 

of eijpaSSfcp? 

f 

JJo ■ 

that a subject that you recall even ever being 
discussed, ma'am? 

A. Well, if - I can't Bay how they viewed something, 
but I never heard of it that way, and, no, it was never 
discussed. 

Q. You just certainly don't recall them ever 
viewing - expressing to you that they viewed it that way? 

A. Right. 


GRAHAM EKLACKER ft ASSOCIATES 
3504 VEST HILL ROAD - SUITE 22 


http://leg§cyilit»‘a^Kpesfv©#y/tiddTO t07^)^ ™sf 7 edu/d o cs/kfj 10001 


52614 7180 



1 

2 

3 

4 

5 

6 

7 

8 
9 

10 

11 

§L2 

13 

i 

14 

15 

16 

17 

18 
19 

^ 20 
'^21 
22 

23 

24 

25 


Diane Stewart Burrows - Volume II Page 89 

Q. Now the specific department that you were in, in 
marketing research, was there a different division of the 
marketing department that would be what I'll refer to as 
brand marketing at that time, in other words, the folks that 

would be involved in the-? 

A. Yes, there was a separate unit that did brand 
management or marketing in the line management sense. The 
marke^p^^arch, however the organization was structured at 
the tlm^\ras a staff function to advise. 

Q-v ipkay. But, for example, it would be those other 



peopllPwhj would be involved in developing ideas for actual 
t hat wo uld then end up out in the world wherever they 

^|ght#%lid up for various- 

Sfes, that was— 

*'■-Reynolds brands, correct? 

«| 

1ST “"^Right. That would have been their responsibility. 

ft 

^That was not something that you and your group 
were |^||^ved in at that time, is that correct? 

A. At various times I may have had ideas that I 
shared with Bomeone, but it was not my duty to develop 
advertising or brand positionings. 

Q. And how long did you - you previously indicated, I 
believe, in response to one of my questions, that you were 
involved in this sort of marketing research or forecasting 
function for about half of your years at the company. 
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A. Uh-huh. 

Q. When did you - was there a point in time when you 
shifted over to a brand marketing-type function with 

specific responsibilities? 

A. Yes, there was. 

Q. And when was that, ma'am, approximately? 

A. I think it may have been 1989, but it could be - 
could^have been '90, somewhere in there. 

Ww well before that, back in the early 1980s, did 
you personal]y work on attempting to develop or improve a 
forecaMi^g model for Reynolds? 

And why were you asked to do that, ma'am, if you 

recal|,? 

1 was asked to develop or improve it because it 
didn' £'”wofik, and other people had worked with the outside 
supplier who had been hired to develop the model, and they 
were ^^^^isfied with the results, and my direction was to 
either make it work or tell the people who needed to know, 
and the guys would get fired. 

Q. Now did the work that you personally did on 
developing this forecasting model for Reynolds in the early 
1980s have any relationship to brand marketing ads, things 
like that? 

A. No. 
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MR. BEACH: I'll go ahead and ask to have an 
exhibit marked, if I can. I believe it would be 
Exhibit Number 14. 

(Thereupon, Deposition Exhibit Number 14 Burrows 
is marked for identification.) 

Q. Ma'am, the court reporter has handed you what has 
been marked as Burrows Deposition Exhibit Number 14, and I 
believe it, is a letter from you to a gentleman named Mike 
Henkel "with a company known as Data Resources, Inc. The 


letter! 


model. 


June 17th, 1982. Do you see that? 


Jfhat were you working on with Mr. Henkel at this 


,at was called the DRI model, the forecasting 
igarette consumption, long-term cigarette 


consumption. 

r . I 

Qr And if I understand what you are trying to 
accom^-S^tj - and correct me if I'm wrong - you were trying 
to develop a model that could account for various factors in 
the outside world that might influence total cigarette 
consumption; is that roughly accurate? 

A. Well, yes, that's roughly accurate. 

Q. For example, price? 

A. Yes. 

Q. You would - one factor that this model would try 
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to account for is if the price of Cigarettes changes from 
X to Y, it may, in conjunction with other factors, have some 
resulting ultimate effect on cigarette sales, is that right? 

A. Actually, that was a very pivotal point of the 
model, was to supposedly give a good estimate of price 
elasticity for cigarettes. 

Q. Now is one of the factors that you considered, at 
least.,sj»|t-^ne point in time in determining consumption 
level?, cJgarette advertising? Do you recall that? 

h. I recall attempting to use cigarette ad spending, 
meaning spending by persons in the industry. Also, I don't 
know Sfiyclu'd call it advertising exactly, but we attempted 


I 

a measurement over time of antismoking publicity, 
which^f!usl|t have included advertising. 

^. s Now did you in fact consider---? Well, let me 
strike^-that and start over again. 

N ^ Can you tell the members of the jury about your 

► . ! 

analytic cjf the effect of cigarette advertising on cigarette 
consumption levels. 

A. We could not find a correlation or predictive 
value to the amount of cigarette advertising in terms of how 
many cigarettes were consumed. 

Q. And did the final model that you developed, the 
final forecasting model that you developed to estimate 
future cigarette consumption based on a variety of factors, 
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including the price, include as one of its factors cigarette 
advertising? 

A. No, it did not. 

Q. Before leaving the subject of the forecasting work 
that you were doing at Reynolds, ma'am, in the early 1980s, 
let me return, if I can, to one of the exhibits you were 
shown by plaintiff's counsel yesterday. I believe you have 
it ir.:.front of you, and in particular. I'm referring to your 
first^exhibit in the deposition. 

k~ A memo to Dick Nordine? 

L. Correct, entitled "Incidence of Smoking Among 
Adults/College Students." 

* , Yes. 

id it's dated August 20th, 1980, is that right? 


b'T^'^ow you were asked about a statement in the second 
paragir|^K $ of this memo, and I'll read the whole sentence, 
which^^^^ides the statement that you were asked about: 
Tables showing rate of consumption and tar level of brands 
smoked for this age group are appended [paren] (Cl and C2) 
[closed paren] to further assist in the marketing decision 
at hand. 1 * I believe you testified yesterday you don't know 
what that decision - what that marketing decision at hand 
was, is that correct? 

A. That's correct. 
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Q. Do you even know that there was a marketing 
decision at hand, ma'am, or was that an assumption that you 
were making? 

MR. ELLISON: Objection. Compound. 

Q. Do you understand my question, ma'am? 

A. Yes, I understand your question. I'm trying to - 

I probably had some idea that it was to be used for a 

K. i 

markes||^^%iecision. Whether I assumed that or someone said 
they needed it by tomorrow so they can make a decision or 
somet^yio||i I don't really know at this point in time. It 
wouldW#4it of character for me to complete a sentence like 
jt|iat,^b^t J've certainly had mistaken perceptions from time 
i^h in my life. 

b. As have we all, Ms. Burrows. Let me ask it a 
slighj^y different way, then, perhaps. Do you have any 
knowledge^ as you sit here today, that the information that 
was requested by Mr. Nordine was for the purposes of 
markeitiiia.Jto young adults and college students? 

A. I don't have any information that it was for that 
purpose or another. He asked me the question. I was 
librarian. I provided the information. 

Q. Are you aware of the information that you 
summarized in this memorandum being used for any marketing 
decisions whatsoever? 

A. No, I'm not. 
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Q. And to be clear, Mr. Nordine was not in charge of 
brand marketing for any Reynolds brand at the time that this 
memo was written, isn't that correct? 

A. No, nor at any time. 

Q. So he - just to be clear here, he was not in 
charge of brand marketing at the time that you wrote this 
memo to him? 

^That' s correct, he was not involved in it, to my 
knowledge. : 

Q. ^ At any point in time that you were employed at 
Reynolds,' correct? 

....... yje never had a marketing role. 


Jlow, indeed, is that - is this kind of 
tioh ■■ the percentage of different age groups that 


l 

smoke 


ind of information from which a brand marketing 


campaign cpuld be developed in and of itself? 

A. A campaign, no. 

what was the source of the data that you were 
reporting on in this memo, ma'am, or sources? 

A. I will hope - yes, I put footnotes 1 through 5 
indicating the sources of the data. The- 

Q. And those sources include the United States 
Department of Health, Education, and Welfare, National 
Institute of Education? 

A. Yes. That is actually - 1 and 4 are both that, 
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and that is from a document on teenage smoking that they 
published. 

Q. And - I'm sorry - another source is the United 
States Department of Commerce, is that right? 

A. Yes. 

Q. And then another source is a survey published by 
Time Magazine , is that right? 

A. Right. Four of the five sources are government 
sources, and the fifth is a magazine. 

0. So the sources of the information - this isn't 
infoim&tien that Reynolds developed. This is simply 


infarjrau|lon that was publicly available and had been 
SflsnerjE^d by the United States Government, is that right. 


for fpur out of your five footnotes? 

A, , primarily generated by the government, not by 

Reynolds,-• 

|pSI!@^Y eB terday you were also asked questions about one 
of yo||j^ojects in the research department relating to the 
federal excise tax on cigarettes. Do you recall generally 
being asked questions about that yesterday, Ms. Burrows? 

A. I'll take your word for it. 

Q. Fair enough. What is the federal excise tax on 
cigarettes, Ms. Burrows? 

MR. STAFFORD: Are you asking what the amount is? 

MR. BEACH: No. I’m just asking what is an excise 
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tax or what is the federal excise tax. 

A. It's just a tax the federal government puts on 
cigarettes. When they leave the manufacturer, a tax has to 
be paid, which the amount of it has risen over the years, 
and I couldn't tell you how much it is right now. 

Q. How long, if you know, has there been this special 
tax imposed on cigarettes by the federal government? 

MR. ELLISON: I'm going to object to the question 
p c^'vSjumentat ive. 

A. A date pops to mind, but I couldn't tell you why. 

A long time is the answer. 

8 

^ jJl* Okay. Well, it’s certainly true that the entire 
time you were employed by Reynolds, to your knowledge, the 
feder^gnovernment imposed an excise tax on cigarettes? 

Yes, and for many years before that. I just don't 


A. 


know how many. 

i 

And do you know who determines the level of the 
exciSDss&aa! imposed by the federal government, Ms. Burrows? 

A. I believe the Congress does. 

Q. Now you did work on the federal excise tax, I 
believe, in the 1982 time frame. Does that sound correct, 
ma'am? 

A. Yes, it does. 

Q, And if I recall your testimony correctly, in 1983 
the government doubled that tax. Do you recall that 
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generally, ma'am? 

A. what pops out of my memory is eight-cent increase 
on January 1st, 1983. I'm not sure that was doubling. It 
might have been. 


Q. But you recall that the tax Increase went into 
effect in early 1983? 

A. Yes. 


And did you have any responsibility for trying to 

?■ 

predicted what the impact of that tax increase would be on the 
deman^for cigarettes, generally? 
fff'Yee, I did. 

, fQ.j jAnd if you could look to what was marked as 
2 and 3 yesterday to your deposition, ma'am. 

Yes. 

These are exhibits that were shown to you by 


p 1 aintrl'ff^s counsel. Are these examples of some of the 
docunltflfl^that you prepared reflecting your work on trying 
to pre^cf 4 the impact of this increase in the federal excise 


tax of 1983? 

A. Yes, they're related to that. 

Q. And, actually, if I can, ma'am, I'd ask you to 
also look at Exhibit 4, the very next exhibit. 

A. Yes. 

Q. And see if this doesn't refresh your recollection 
as to the - whether the excise tax was in fact, at least as 
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proposed, to be doubled. If you look at the— 


Page 99 


A. I see the paragraph that says from eight cents to 
sixteen cents per pack. 

Q. Okay. So in other words, at least does that help 

refresh your recollection that the government- 

A. Yes. 

Q. —was imposing a one hundred percent increase in 
its federal excise tax on cigarettes in 1983? 

A. Yes. it does. 

p. (low looking specifically, for example, at 

Exhibit if which is a memo that you wrote on September 27th, 

jl “I | 

1982,, tb J. R. Moore--- 


--entitled "NBER I've always pronounced that 


always just said N-B-E-R. 


"NBER Models of Price Sensitivity by Age [slash] 

X believe NBER, juBt bo we're clear, stands for 
the National Bureau of Economic Research, is that right? 

A. That's correct. 

Q. And this memorandum was written, then, a few 
months before the federal excise tax was set to double, is 
that correct? 

A. Yes, it was, September 27th. 

Q. And, again, this memo was part of your work trying 
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to predict what the impact of that 'one -hundred-percent tax 
increase would be on cigarette consumption, is that right? 

A. That is correct. 

Q. And what is the total age range of people that you 
considered in making this assessment? In other words, what 
was the youngest person through to the oldest person? 

A. The data on these - on this memo begins with ages 
twelv||p^Hseventeen and goes to thirty-five plus, which is - 

doesnf fcgaVe an upper bound. 

Qs, flow the first sentence of this memo states, ’'In 
1961 tiona1 Bureau of Economic Research published two 

jnpdeljs^s^ed on consumers' responses to government smoking 
; ^irve^V^ Do you see that? 

fbw^ es ' I do. 

j^^*Vour analysis was based on - in other words, I 
underlt'anci that your analysis contained in this memorandum 
was b^ej_pn a paper published by the National Bureau of 
Bcono^^y^search, published for the world to see, which was 
in turn based on data collected by the federal government, 
is that correct? 

A. Yes. 

Q. And if I could, ma'am, ask you to turn to page 5 
of this document, which I believe was attachment A. 

A. Yes. 

Q. And under the first Roman numeral, 1982 - the 
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first Roman numeral on that page is - entitled - or it's 
captioned "1982 Importance to Industry," and in that table 
there's a reference to teenagers twelve to seventeen. 

A. Yes. 

Q. And following along with me, ma'am, to the third 
column, the heading states "Importance - Percentage of Total 
Consumption." 

t Yes - 

%nd below that you have ''2.2" and then the letter 
"E." Do^you see that? 

X. Yes. 

|jjf» Can you explain to me - explain to us the 
^Ignifiasance of - what does this number represent, "2.2 E"? 

ft. That is - the E means it is an estimate; 2.2 means 
the e§.tja8ate was that teenagers twelve to seventeen who 


smokeid"”acs^ounted for 2.2 percent of total cigarette 

. ) 

consumpcTon. 

^^^^So in other words, ninety - well, a little less 
than ninety-eight percent of all cigarettes consumed, 
according to your analysis at this time, were consumed by 
legal-age adult smokers, is that right? 

A. Yes, that's correct. 

MR. ELLISON: Can we just take a two-minute - I 

just want to take a quick bathroom break. 

MR. BEACH: Let's go off the record. 
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(Thereupon., a recess is taken from 12:35 p.m, to 

12:41 p.m.) 

Q. Now, ma'am, with respect to what was marked as 
Exhibit 2, again, an example of some of the work that you 
were doing in the early 1980s to predict the impact of this 
impending one-hundred-percent increase in the federal excise 
tax on cigarettes, did you include the data on - you 
inclugp£ you've mentioned that you included data on people 
who wfer^r ujnoking ranging from age twelve to - through 
thirty-five plus, which I would assume includes fifty- or 
fiftyNrfvel-year-olds, is that right? 
s A. E Eighty, or whatever. 

JjJ vs And so you were simply trying to be comprehensive 

and i|pj|||ive in your analysis, is that fair, 
a 11 - ive- 

kr-Nieu--- 

D. -to the extent that you could? 

I suppose that's one element. You know, I'd have 
to look at a specific memo. The real original reason that 
any twelve to seventeen was included was for the future 
predictive value because people twelve to seventeen will 
ultimately be eighteen to - help me add - whatever, who 
would be the smokers of six, seven years from now or ten 
years from now, 

Q. Is it fair to say, then - well, let me ask you 
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more directly. Did you view this work to have a specific 
application for brand marketing, in other words, the 
creation of ads directed to any age group? 

A. No. Only to understanding the impact of the 
federal excise tax increase, the factors influencing 
cigarette consumption, and the, I guess you'd say, 
mechanisms by which shifts might occur, the age groups 
affected 


yours 

conceffS 


so forth. 

just briefly turning to the other memo of 
| you were shown by plaintiff's counsel yesterday 
rthe federal excise tax, which was marked as 


Bvtrro^s Exhibit 3, with - on the cover page it states 

Excise Tax." Do you see that, on the very first 
y^s exhibit? 

Yes. 

0 A ~ vv ^This ie a memo that you wrote to Phil Galyan- 

--entitled "Estimated Change in Industry Trend 
Following Federal Excise Tax Increase." 

A. Yes. 

Q. And it was dated September 20th, 1982, again, a 
few months before that tax increase was set to take effect? 
A. Yes. 

Q. And was the purpose of this memorandum the same, 
in other words, working to try to predict the impact of that 


page 
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tax increase? 

A. Yes. 

Q. And was this memorandum also based in part on data 
collected by the United States Department of Health, 
Education, and Welfare? 

A. Yes. I see that it cites three HEW studies on the 
front page. 

p.. ^And let me just ask, again, the same question I 
asked wTtH respect to the other federal excise tax document 
that wire - or memo of yours that we were looking at. 

Was tJn,B Memorandum intended, from your perspective, to aid 
pprscnrjbl involved in brand marketing develop marketing 
^rocrams? , 

A. No. 

Q. And do you have any knowledge that any of your 
federal excise tax research, any of the memos that you 
prepared on that subject, were utilized for such purposes? 

H I believe they were not. I can't imagine how they 
would have been used. 

Q. And do you have any information that memos like 
this, this being either Exhibits 2 or 3, any of the memos 
that you did relating to the federal excise tax increase in 
the early ' 80 s were even circulated to people in brand 
marketing? Do you have any knowledge about that whatsoever? 

A. I don't know. 
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1 Q. For example, the recipients of this, we talked 

2 about the person that you wrote Exhibit Number 2 to, 

3 Mr. Nordine. The recipient of Exhibit Number 3, the second 

4 of these federal excise tax memos, was addressed to a 


5 

6 

7 

8 
9 

10 
11 
^2 
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17 
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Mr. Galyan. 

A. Yes. 


Q. Was Mr. Galyan involved in brand marketing at this 

i 


time?k 


........ No. He was in the forecasting group. He was my 

supervisor, I believe, at that time. 

Q. Has he ever involved in brand marketing, to your 


knowledge"' 


No, he never was. 

I 

before we leave, I guess, the subject of your 


foreca 


Kg work related to the federal excise tax increase 


in thfeT9&2-1983 time frame, I'd like to ask just a couple 

of quit . follow-up questions that you were asked concerning 

^ i 

Revno3adj tfea corporate view or position on this tax increase. 

MR. BEACH: And let me just note for the record 
that in due course I believe— This is not directed 



22 

23 

24 

25 


to you, Ms. Burrows. This is really just for the 
purposes of the record, that in due course I believe 
that the subject of those questions and her answers 
would be subject to an objection on Noerr-Pennington 
grounds and therefore be inadmissible. I'm only asking 
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questions about the subject at' this point in time 
purely because it was a subject first raised by 
plaintiff's counsel. 

Q. Now, ma'am, Ms. Burrows, returning to you for a 
second here, you were not in Reynolds' senior management at 
this time in 1982 or '83/ is that fair to say? 

A. That's quite accurate. 

i^#^And I don't intend to be disrespectful, 

Ms. ^ar^o^s, but, in fact, did you ever hold a position in a 
senior^#>t§cutive management at Reynolds? 

Mo, I never did. 

jAnd were you involved personally in discussions 
to Reynolds' corporate position concerning the 
|f the federal excise tax on cigarettes in 1983? 

I 

^•'To discussions with senior management? 

^r^-^Right, in terms of creating- 

^ \No. 

l| — the creation of what the company's position 

would be vis-a-vis- 

A. No, I was not. 

Q. -that tax increase? 

So whatever opinion you have about what Reynolds' 
corporate view or position on that tax increase was is not 
based on your personal knowledge of communications with 
senior executives, iB that fair? 
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A. That is absolutely fair. 

Q. Now in that vein, plaintiff's counsel showed you 
what was marked as Diane Burrows Exhibit Number 4, a 
document entitled RJR News . and I believe you described it 
as an internal newsletter, is that right? 

A. Yes. 

0. And this newsletter iB dated July 13th, 1382, is 
that pighi? 
jfj—-"^Yes. 

0. And it's entitled "Bill Proposes to Double Federal 
ExcisSs ¥a3i on Cigarettes." Do you see that? 

6*4 Now looking at the bottom of the first page and 
then Boi j |fcii nuina onto the top of the second page, let me just 
read wteafc'is written here into the record, if I might, and 
then teJT'you if I've read this correctly: "R. J. Reynolds 
opposes £he cigarette excise tax increase because [colon!: 
The t^^^o industry already bears more than its fair share 
of the nation's tax burden, as state and federal excise 
taxes on cigarettes are already among the highest imposed on 
any product in the United States. In 1981 the tobacco 
industry paid more than $7 billion in federal and state 
excise taxes." Do you see that, ma'am? 

A. Yes. 

Q. Did I read that correctly? 
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A. Yes, you did. 

Q. The Becond bullet point under the statement 
"Reynolds opposes the cigarette excise tax increase because" 
is as follows: Quote, "While the federal excise tax has not 
increased since 1952, state excise taxes on cigarettes have 
increased three hundred and forty percent during that 
period." Do you see that, ma'am? 

^#s*%es. 

Si-'^he third bullet point or reason stated for 
Reynoiy|£' "opposition to this cigarette tax increase is - and 
I quoted - *"It is unfair to disproportionately tax one class 
of cijfiJign^ [dash, dash] the fifty-five million adult 
^neri^S^s who choose to smoke [dash, dash] in an effort to 
help solYgi the nation's budget deficit." Do you see that, 


Jrr~««^res _ 


QfT^And then, finally, the final point listed under 
for r paflmn why Reynolds opposes the cigarette excise tax 
increase is and I quote - "The tax is highly regressive in 
that it imposes a proportionately greater burden on middle- 
and lower-income Americans than the more affluent." Do you 
see that, ma'am? 

A. Yes. 

Q. And do you see that this - these statements are 
attributed to the chairman and chief executive officer of 
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A. Yes. 


Q. And you have no basis for disagreeing that that 
was Reynolds' - those were the four reasons that Reynolds 
opposed the doubling of the federal excise tax on cigarettes 
in 1983, is that right? 

A. I certainly would not dispute Mr. Sticht. 

K 

Q,„ Let's move forward from the early 1980s to the 
1983-$4~-,tatne frame, if we could, Ms. Burrows. Were you 
assigned^feo provide marketing research support for the Salem 


around that time, if you recall? 
eah, '83, late '82 maybe. 




Were you personally involved in the creative 
[|t of actual ads or product promotions for the 


Salem besfcd at that time? 


A”.— I was involved to a limited extent as a market 

■■ ^ 

researcher so that if there were to be consumer research 
relatjl’tc* the development of an ad campaign, I would be a 
part of designing that research and seeing that it was 
handled in a professional manner and that kind of thing. 

Q. And looking juBt briefly, if we could, 

Ms. Burrows, at what was marked as Burrows Exhibit 5 
yesterday in the document you were shown by plaintiff's 
counsel, this is a marketing research report entitled "Salem 
Spring Resort Awareness/Attitude/Memorability Study," and 
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it's dated June 28th, 1983. Do you see that, ma’am? 

A. Yes. 

Q. And you were one of the persons copied on the 
distribution of this list, as according to the first page of 
the document, correct? 

A. That's what it says. 

Q. But this is not a memo that you yourself wrote, is 
that 0^8*1? 

X.-,,. It appears to be written by Margaret Harris. 

what was the - this refers to a Salem Spring 
ResorjP@P§|jram. What was the age range of the participants 

in thfltjprpgram? 

jp§Hfs§| 

A.. I personally don't have a clue. 
u Well, let me then direct your attention, if I 



could ..^a^ the third paragraph on the first page of this 
documfentr'-apd in particular the first sentence in that 
paragffPf?^ Does that help refresh your recollection? 

says, "The Spring Resort Program provided Salem 
an opportunity to reach over one million target young adults 
[parens] (eighteen to twenty-four)." 

Q. So does that refresh your recollection as to who 
this program may have been directed to, ma'am? 

A. Well, I really don't have any recollection. I 
assume the memo speaks correctly. 

Q. Okay. You mentioned a moment ago that in this 
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1983 time frame you started to become aware - excuse me - 
become involved in marketing and research done for specific 
brands, or at least Salem brand, is that-? 

A. Yes. 

Q. Now are you aware of any instance, Ms. Burrows, in 
which such brand marketing research, research to develop or 
implement specific ad campaigns or other marketing programs, 
was c&fliSBted on smokerB under the age of eighteen? 

K. *Tt was not done. 

Q. *s that true, to your knowledge, the entire time 

that yc\: were with the company and at least doing that kind 

of work? 
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A. YeB. 

Q. Are you aware of any instance in which brand - 
such marketing research was conducted among nonsmokers 

for the^purpose of developing marketing campaigns or other 
marke^ng'pr promotional programs? 

|yJg^Actually, I'm aware of one piece of research among 
nonamokers. 

Q. And what - what is your recollection of that 

research, ma'am? 

A. There was an effort to develop a new product that 

would be- I'm trying to not divulge too much proprietary 

stuff. 

MR. ELLISON: Can we go off the record for just 
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one second? 

(Discussion off the record.) 

Q. I'm sorry, ma'am. You were-? 

A. I thought perhaps I could be clear without being 
that specific, but it's tough. 

Q. Can you describe what you're - what you're - can 
you please describe what you're referring to. 

wa8 involved in efforts to develop a new product 
which*w9*ilp produce lees smoke in the room as it was smoked, 

f 

both during smoking and sitting in the ashtray, and the 
purpoffe, the smoker benefit of this was to catch less grief 
^fpom jh^sg; who are around them. So it was a social benefit 
-¥hat i# were attempting to address, and Bmokers had 
questj^otjg^ whether the ones who currently complained, 
nonsmoteeifB, would in fact see it as better or not, more 
acceptable or not; therefore, we did one evening of focus 
groupB among nonsmokers who were married to a smoker or had 
some nHim' close connection to a smoker to ask them if they 
would, you know, find this - you know, reduce their need to 
complain. 

Q. In other words, whether it was better than a 
normal cigarette? 

A. Than a regular cigarette, yes. So they watched 
the cigarette be smoked and so forth and gave their comments 
as to whether it was an improvement, in their view. 
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Q. So is it fair to say that’ in this instance where 
you were doing research, it wasn't for the purpose of trying 
to convert nonsmokers to smokers; it was simply to get their 
feedback on whether or not Reynolds had improved a product 
to address one of the concerns of nonsmokers, in other 
words, the exposure to cigarette smoke? Is that fair? 



Yes, and a concern of smokers who want to be 


V 


courtpjWf^ by and large. 

j|: '^Wid other than that, are you aware of any instance 
in which birand marketing research was conducted among 
nonsmiker#? 


And, really, what I'm getting at with this 


question for the purpose of trying to convert nonsmokers 

to smpki^ig, are you aware of any brand marketing 

resea£bh v - x v? 

*m not aware of any research or any discussion or 
any b|||y|gyactivities or any ad development or anything else 
that was intended to get nonsmokers to smoke. 

Q. Now- Thank you. Now in 1983 or so you began a 

research project for Mr. Nordine. This project has been 
referred to you and by plaintiff's counsel in questioning as 
the opportunity analysis. Do you--- 

A. Yes. 

Q. -recall that? 
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Now what department was Mr. Nordine in at that 

time? 

A. He was within the market research department. It 
might have been called marketing development at that stage. 
They changed the name, but that was the essence of it, the 
market research department. 

Q. And the final outcome of your work with him--*- 

K v ^j 

Well<y$R^me strike that and just ask one quick follow-up. 

§8*" 

f 'So in other words, he was not m a brand marketing 
deparynent at that point in time, correct? 

A Wo. As I said before, he was not then and never 
was, !tc my knowledge. 

Ms: 0T The final outcome of your work with him was a 

metnor|gs|jp entitled "Younger Adult Smoker Strategies and 
ties," dated February 29th, 1984, is that right? 

•• .A report, yes. It's kind of fat for a memo, but, 
yes, you’re correct. 

Sssss »S8lg 

^All right. And I believe if you look at what was 
marked yesterday as Exhibit 12 to your deposition— 

A. Yes. 

Q. -is this the final version of this report, to 

your knowledge, ma'am? 

A. Well, it looks like it, but I really couldn't 

swear at this point, page by page. 

Q. Well, let me ask it this way: If there are 
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versions of this document at least bearing this title or a 
title similar to it written by you bearing earlier dates in 
the files at Reynolds, would those be rough drafts? 

A. Yes, or intermediate drafts, or I think there were 


Not - certainly not final draft? 

Not final drafts, yes. 

Now is the information contained in this lengthy 
formation in 1984 you would have wanted to share 


10 with 


Morris and Reynolds' others - Reynolds' other 


11 competitors? 


So, I would not have wanted to. The company would 


it hftm wanted to. It's a very competitive business. 


% f 16 


^Nell, did Reynolds, in your experience, ever make 
tice to share a business strategy and research with 


its competitors? 


^11 I can say is- 


In your experience. 


A. -1 and others were always warned to make sure we 

didn't leak any information that could benefit a competitor. 

Q. Okay. Now this report is stamped on the very top 
of the first page 11 RJR Secret. 11 Do you know why reports of 
this nature were stamped "Secret," ma'am? Is it for this 


reason of not wanting to divulge competitively sensitive 
information to Reynolds' competitors? 


http ://legicy 
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A. Oh, my understanding was that was certainly a 
reason. It was - anything that came out of market research 

department was either confidential or secret- 

Q. So it's fair- 

A. -was the way we operated. 

Q. So is it fair to say that it was - at least for 
the purposes of your department, it was perfectly common to 
have ^^iP^ompetitively sensitive research work stamped 
"Secr^t^-?^ Is that fair, ma'am? 

es, it was common. 

ow if I can ask you to turn first to the 
managements summary, which appears - is the third page of 

r . * 

is ^l&ibit, again, Exhibit 12 to this deposition, 

„ -4 

page |i^ ?s Are you there with me? 

'"Yea, I believe I am. 

^T'^nAI 1 right. And under the heading "Purpose"- 

—the first paragraph of this memo states - and I 
quote - "This is intended to assist RJR in optimizing its 
strategic position with respect to younger adult smokers 
[paren) (eighteen [hyphen) twenty-four) [closed paren] by 
clarifying their importance versus smokers twenty-five plus, 
identifying strategies which have been most effective 
against younger adult smokers in the past and applying this 
learning to RJR in its current environment." 


GRAHAM ERUCHEX l ASSOCIATES 
5504 VEST MILL ROAD - SUITE 22 
UIKSTU-SALEN NORTH CAROLINA 27103 


c^itijaaral^pGsffuBelWtiddurarteyliBfflL/p^ !4S 1 ircsf. edu/docs/kfj 10001 


52614 7208 



Diane Stewart Burrows - Volume II Page 117 

MR, ELLISON: Is there a 'question there? 

Q. Did I read that correctly, ma'am? 

A. Yes, you did. 

Q. And was that in fact one of the primary purposes 
of this report? 

A. Yes. 

Q. If we look at page (iii) under the heading 

; 

"Impl^jatJbns/Recommendations for RJR"- 


30 0- —you wrote, "Younger adult smokers are critical 

11 to Rjk's long-term performance and profitability. 

^L2 ^ There£o|e^ RJR should make a substantial long-term 

13 ^•'ommie^nt of manpower and money dedicated to younger adult 

14 smokea^prqgrams. An unusually strong commitment from 


15 executj|^management will be necessary, since major volume 

pSmMMMn 

16 payof£«- sv ma^ lag several years behind the implementation of 


younger adult smoker strategy." Did I read that 


19 A. Yes. 

20 Q. And is that really the primary message of this 
^1 entire report, ma'am? 

22 A. It's certainly an important one. Primary is in 

23 the eye of the viewer, I suppose. This was actually likely 

24 suggested by my supervisor, Mr. Nordine, because I was not 

25 that familiar with executive management's attitudes, or not 
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as familiar as he. 


Page 118 


Q. But: you certainly agreed and thought that - I mean 
the fundamental point here was that you were trying to 

convince the senior management that the company— 

A. That this group is important, the company's 
long-term business depends on improving its performance, and 
that it won't help this quarter's results. This is a 


long-^fm%nvestment. 

Were you in any way advocating corporate action 


pursuit smokers under the age of eighteen? 

jr. 4*0. 


. Ibid anyone suggest to you at any time - anyone at 


iyno^^^ suggest to you at any time that they interpreted 
ur encouraging or advocating corporate actions 


towar|g^nderage smokers? 
AT" <No . 


‘ fJow at the time that this report written - was 
ufiat single brand in the marketplace was Reynolds' 


19 number-one competitor, if you recall? 


A. Marlboro. 


Q. If we turn to page--- 
A. And today, also, I believe. 

Q. If we turn to page 3 of your memorandum - report - 


excuse me. 


A. Regular number 3? 
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Q. Yes, ma'am. 


Page 119 


MR. STAFFORD: See, this is the length of a memo 


to a lawyer. 

THE WITNESS: Oh, okay. 

MR. STAFFORD: To everyone else it would be a 
report, if not a book. 

MR. BEACH: Mark Stafford makes a fair point. 


HE WITNESS: Now people did call it a book 


second sentence on page 3 states, "Loyalty 


ratesffrom’the 1983 SDS iparen] (i.e., the percentage of 
H|\okep^ who smoked Marlboro at age eighteen and still do) 
Jfclos# oaren] show that Marlboro loses about twenty-eight 
perce^ its eighteen-year-olds by age twenty and another 
fourteen percent by age twenty-four [dash, dash] a total 
loss &F“lfh»Tty-two percent over the six years between ages 
eighteen and twenty-four." Do you see that, ma'am? 
isdbs#es, I do. 


Q. And did I read that correctly? 

A. Yes. 

Q. What is the significance, Ms. Burrows, to Reynolds 
of the fact that its number-one competitor - or number-one 
brand that it - that its brands compete against loses 
forty-two percent of its smokers between the ages of 
eighteen and twenty-four? 
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MR, ELLISON: Objection. ' Calls for speculation. 

MR STAFFORD: If you know, go ahead and answer. 

Q. I'm asking you, ma'am, for your judgment. What is 
the significance to Reynolds of the fact that Marlboro, 
Reynolds' number-one brand that it competes against, loses 
forty-two percent of its smokers between the ages of 

eighteen and twenty-four? 

K,. 

The point that was to be communicated here, I 
believe^" s the author, was that there was a substantial 


to make competitive gains against Marlboro by 
,hin the eighteen-to twenty - eighteen-to-twenty- 
roup, that business could be taken away from 
as well as garnered for our business, and that 
pleasing to a competitive company, 
we're talking about legal-age smokers here. 


Sort of following on the same point, if we skip 
ahead to page 6, under heading number 3, which is entitled 
"Switching Opportunity," you wrote, "Younger adults are more 
likely to switch brands than any other smoker group; i.e., 
they are a concentrated switching target. Their very high 
propensity to also switch styles within their brand suggests 
the latent potential for even higher rates of brand 
switching." Could you just briefly, again, explain the 



GAAIWt ERUCHEI 1 ASSOCIATES 
35M VEST THU SOAO • SUITE 22 

http://legk5yi!ibr di^p^M^^ /tkjjrrat] ^ra5^ icl ! '?"» <: ^' ,A sredu/docs/kfjl0001 


52614 7212 




1 

2 

3 

4 

I 5 
| 6 

§ 7 
i 8 

v 9 
10 
11 
12 
13 

: 14 
s 15 
5 16 
I 17 

) 18 
} 19 

20 

f 1 

22 

23 

24 

25 


Diane Stewart: Burrows - Volume II Page 121 

significance of what you were writing about here to a 
company like Reynolds. 

A. Again, to reinforce that business gains from 
competitor switching is available in the eighteen-to-twenty- 
four age group and that it - the rate of switching could 
perhaps - to Reynolds brands, could perhaps be even higher 
than the numbers indicate, since any kind of switching, from 
full-psH®: to lights within a brand, is - was being 
consi^eipe^ as a signal of incomplete loyalty. Okay? I'm 
not conspljgtely loyal. I can be perhaps approached by 
markefifil) efforts to switch brands. 

BSK 5 Q r Kow according to the data that you present on this 
age demographic is the least brand loyal of all 
adult idspaters? 

sing switching as the definition--- * 


6. ^ight. 


i-the eighteen-to-twenty-four group among the 

four and total shown in this table. 

Q. Now, Ms. Burrows, did you commission any research 
on persons under the age of eighteen to assist you in 
preparing this report? 

A. No. 

Q. And why not? 

A. Well, it wouldn't have been pertinent. It was 
against policy. The government gave me whatever data was 
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used, and that was sufficient. 

Q. In this report, ma'am, "Younger Adult Smoker 
Strategies and Opportunities," that you wrote in February 
1984, did you make any recommendations concerning marketing 
to persons under the age of eighteen in this fifty-plus-page 
report ? 

A- No, I did not. 

‘ s-d - 

“ilow are you aware that some critics of Reynolds 
have BuSjoehted that the phrase “young" or "younger adult 
a code word for youth? 

1 have heard that Baid. 
it true? 

Not unless youth is eighteen-to-twenty-four 


smoke* 


Q. is that your absolute sworn testimony under oath? 

that is my absolute sworn testimony. 

0. How about the phrase "first usual brand young 
adultIgglIpkerB”; was that ever a code word, in your 
experience, for youth? 


A. 

No. 

Youth, you mean below age 

eighteen? 

Q. 

Yea, 

ma'am. 



A. 

Okay, 

No, it never was a 

code 

word for that 

Q. 

If we can, ma'am, I'd ask 

you 

to turn to 


appendix B to this memorandum. 
A. Yes. 
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Q. And you'll see that the page refers to younger 
adults in the heading, is that right? 

A. Yes. 

Q. Now the graph on this page includes a chart 
addressing ages thirteen to twenty-four, if I read it 
correctly, is that correct, this top graph? 

A. Oh, the top graph? 

t- The bar graph. 

AYes. 

addresses age range from thirteen to twenty- 
four . roots' you see that? 

' h ' j Yes. 

Now, hypothetically, if someone were to suggest to 
the j^p^^iat this graph proves "younger adult smoker" was a 
code W!»j^f v for thirteen-to-twenty-four-year-olds, as the 
actual''author of this report, how do you react to that 

charge? , 

pLe § 

- That's incorrect. 

Q. Where did the information on this page come from, 
ma'am? 

A. The citations are to two HEW reports. 

Q. Publicly- 

A. Or, actually, three HEW reports. Excuse me. 

Q. Publicly available information, Ms. Burrows? 

A. Yes. 
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Q. Not information collected by or for Reynolds, 
correct? 

A. That's correct. It's collected only in the sense 
we received it from the government into the library. 

Q, Now the - this page refers to a starting age for 
smoking. Do you recall how - do you recall how, for the 
purposes of the reference to government studies, the term 
"start" was defined? In other words, was it the first 
cigaretKW was it the first daily smoking, or was it some 
other pQj^rement? Do you recall? 

A? What 1 recall is that the definitions tended to 
var y fjrOT. report to report. I don't know at this stage 
^W|.ch .Jlfinition was used in these particular reports. 

ow was the information referenced in appendix B 


to you|g$SWSfo intended to be of any use in the development of 

brand (narketing? 

, 2 

A^ \o, it was not. 

Q And to your knowledge, was any information on this 
one page out of this fifty-plus-page report used in the 
development of marketing for persons under the age of 
eighteen? 

A. Far as I know, it was not used, and, again, X 
couldn't imagine how it would be useful. 

Q. And why is that? 

A. Well, it doesn't give you any information that 
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would support a marketing campaign 'except to reiterate the 
government's information that people do Bmoke before age 
eighteen, which everybody already knew in a general way. 

Q. If we - if I could ask you to return to the 
management summary quickly, page (i) we looked at a few 
minutes ago. 

A. Yes. 

id on this page, you note in the first bullet 


point 



renewal of the market stems almost entirely from 



eight^|gigpear-old smokers. No more than five percent of 
8mokerW'“alfart after age twenty-four." Do you see that, 
m |' am| 

5 *•- , Yes. 

Now was the source of this information, again, 
goverjpssSW studies? 

AT Yes, it was. 

(j. And you don't specifically recall whether the 
goverj^g|||gj here - the data that you were referring to was 
based on a first cigarette or regular, daily smoking, is 
that right? 

A. I don't recall at this stage. 

Q. And do you consider---? 

A. If it was footnoted in here, I just - you would 
tell me, I suppose. I haven't seen it. 

Q. Did you consider yourself an expert on the subject 
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1 

of how and when people start smoking when you wrote thus 

2 

report, ma * am? 

3 

0 

2 

< 

4 

Q. Did you ever consider yourself to be an expert on 

5 

that subject? 

C v. i 6 

A. Well, 1 know more than some folks, but I'm not 

7 

exactly an expert, no. I didn't devote my energies to that. 

. 1 8 

W llR. BEACH; Let's go ahead and have the next 

9 

CdUbit marked, I believe 15. 

^ 10 

IfThereupon, Deposition Exhibit Number 15 Burrows 

ii 

is ntstked for identification.) 


^l^la'am, I'm showing - what's been marked as Exhibit 

P " »' 13 

jjjfji isljllreport - is an excerpt from a report from the Office 

14 

of Ap£ljM||| Studies of the United States Department of Health 

C 1 15 

and Hupii^Services, and the report is entitled "Preliminary 

16 

Resulft^rr^pm the 1997 National Household Survey on Drug 

^5 17 

Abusejj^and if you look at the second page of this exhibit 

18 

at bottom of the page, you'll see that this report 

19 

was published in August of 1998. 

■f 1 20 

A. Yes. 

1 Lei 

Q. Now are you generally familiar with something 

22 

known as the National Household Survey on Drug Abuse? Do 

23 

you recall that? 

24 

A. Very generally. 

25 

Q. And let me just direct your attention, if I could, 
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to table 45 from this report, which' is the mean - includes 
data on the mean age of first daily UBe over the period from 
1965 through 1996, and, in fact, if you see the third 
column, it states "Mean Age." 

A. Yes. 

Q. And in 1984, according to this data, the mean age 
for first daily smoking was over the age of eighteen, is 
that GOi.^ut? 

C. . flow in your memorandum, ma'am, the second bullet 
point on page--- 


jj...,, In the opportunity analysis? 

<P*' Yes, ma'am. On page (i) — 

Yea . 

Q. -you wrote, "The brand loyalty of eighteen-year- 

old sitoket 3 far outweighs any tendency to switch with age." 
Do you see that now? 



Q. Now this, of course - brands, which we've actually 
already talked about a little bit this morning, is a subject 
that's dealt with in the body of your report, correct? 

A. Yes. 

Q. And it's dealt with in more detail and with some 
specific numbers and statistics, right? 

A. Yes. 
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Q. And so in - is it fair to say that you were 
speaking or trying to speak in sort of an abbreviated or 
shorthand fashion here on this page? 

A. Yes, I was. The second paragraph says "A broad 
overview of key ideas," 

Q. And, again, returning to the body of the report on 


page 6, the page that we were looking at earlier- 



1—you've underlined some text in the last 
parag®sg?l^|bn this page, and I'll read whole sentence: 
"Thusp^qtiote, “Thus, switching by [smoker -) Bmokers 
, r ^eight||h"|to twenty-four can yield a significant part, but 
ajp?|_ of the share advantages associated with [being) a 
flrat yi— “ Do you see that? 

k*. Yes. 

Q. Sc isn't it fair to Bay, ma'am, that one of the 
observations that you are making in this report was that 
signifisd^t share advantages can accrue to a company that 
succeeds in attracting brand switching by smokers eighteen 
to twenty-four? 

A. Yes. 

Q. So is it fair to say that in the management 
summary, where it was written "The brand loyalty of 
eighteen-year-old smokers far outweighs any tendency to 
switch with age, 11 that that may have been a bit of an 
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overstatement;? 

A. Well, "far outweighs" is a little colorful for a 
market research document, I would say, in retrospect. 

Q. Now following the conclusion of your memorandum 
that we've been looking at entitled "Younger Adult Smoker 
Strategies and Opportunities," you and others made some 
presentations summarizing the findings in this report to 


Reynopi 


“ certain Reynolds employees, is that right? 

This - in this report? 

^Summarizing some of the findings from this report. 
.1 really don't recall a presentation summarizing 

a# 

rt except very, very briefly, like, one chart, 

Then let me clarify. Following the conclusion of 


this 


, you and otherB in the marketing research 


depar^jiTSt; did further work on, I think, what became known 
as the""FO&YAS show? 


A. Yes. 

Q-’i Now in doing your research, your additional 
research following the conclusion of your report that we've 
been looking at, which has been marked as Exhibit 12, did 
you conduct any research on persons under the age of 
eighteen? 

A. We did not. 

Q. And, again, why did you not do that? 

A. It was against policy. It was unnecessary. There 
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were data available when we looked at other categories in 
some instances, but that was a matter of what's available 
and not pertinent at all to Reynolds' marketing. 

Q. For example, you described yesterday your work 
with this outside expert panel in New York. Do you recall 
that? 

A, Yes. 

And it involved bringing people involved in the 
marke ng cf different products that might have an interest 
in yo adults aged eighteen to twenty-four. 

tea. 

nd do you recall you were asked a few questions 
pl ffijtif f' a counsel establishing that some of the 
produ hat these other experts were involved in were not 
age-ri@»i rToted? Do you recall roughly being asked about 



that? 




Yea, I do. 


0- Now when you met with those people, was Reynolds 
or were you or the others from Reynolds that you were 
working with soliciting information on that group that was 
underage? 

MR. ELLISON; Objection. Calls for speculation. 
A. No. We- 

MR. BEACH: I'm asking her about her - what she 
specifically did. 
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Q. Ma'am— 

MR. ELLISON: You said others in the group. 

Q. To your knowledge, ma'am, were any of the 
employees from Reynolds that participated in this process 
interested in information on persons under the age of 
eighteen in doing that research? 

A. What I can say is, I listened to the entire panel 

N 

discuBpuon, moderator questions, panelist questions, 
answers. No one from Reynolds or anywhere else, for that 
matte|^aji|glicited information about persons under eighteen. 
If - IBWfe could have happened that someone in the group 
jne nti^njd^that. I know we had discussed in advance that we 
d n'^ed to remind them that we were talking about 
eighteeg^o twenty-four and would prefer that they speak to 
that c[|piiljf, being put politely to our participants. 

Q .—" And, in fact, what was shown to you yesterday as 

>. 

Exhibit Ifamber - your Deposition Exhibit Number 7- 

J^THE WITNESS: Help, Mark. 

MR. STAFFORD: Yeah, that's it right there. 

Q. —the memo from Ms. Whaley to yourself and others 
dated August 29th, 1984, reporting on the outside expert 
workshop, you see that in the second paragraph of her memo, 
she wrote, "Our interest is confined to the eighteen-to- 
twenty-four group." Do you see that? 

A. Yes. 
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Q. So her memo is consistent' with your recollection 
of what occurred at the - at this outside expert workshop, 
is that fair to say? 

A. Yes. 

Q. And let me also briefly ask about Exhibit 8, which 

is a letter that you wrote to a William Schmidt- 

MR. STAFFORD: One moment. 

g::*®**'—at the Waylon Company, dated October 2nd, 1984. 

A . ' Yes . 

! 

Of lAnd plaintiff's counsel asked you a few questions 
about“the ®third paragraph in this letter in which you wrote, 
alao H uat received a sample of your college poster 


rojep 


Although, as you know, Reynolds does not do 


colle^f marketing, the general idea certainly seems 
translatable to the eighteen-to-twenty-four younger adult 

smoker ma&ket, and, based on your early response rates, 

A. ■ 

worth consideration by our promotion area.” 

$88 | 

^ ^ ow ma'am, you were never personally involved in 
any marketing program directed to college campuses, is that 
right? 

A. That's right. 

Q. And following your sending of this letter, are you 
aware of Reynolds utilizing the materials that you may have 
received from Mr. Schmidt for the purposes of any such 
marketing program? 
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A. I don't really remember getting the poster, I 
sure don't believe Reynolds would have used it. This was a 
thank-you note- 

Q. You were trying to be polite. 

A. ---and the man had wanted some additional business 
for his promotion group and was sending samples, so I was 
trying to be nice to him. 

Okay. Now, in fact, let me just - since the 
subject of college marketing arises in thiB exhibit, I think 
you wfaSS| 5 |«feked some questions about Reynolds' policy 
regarSing' ! tnarketing to college students yesterday. You 
testified a minute ago that you were never personally 
m any marketing program directed to college 

A. That 'ts correct, I was not. 

b- 'And so to the extent you offered opinions 
yesterday about whether at some point in time Reynolds was 
in faj|.||ggsgaged in marketing on college campuses, that's not 
something that you have personal knowledge of, is that fair 
to say? 

A. That's correct. I hope I couched it correctly 
that It was sort of a general impression. 

Q. You're not aware, Ms. Burrows, that Reynolds 
voluntarily ceased marketing on college campuses in 1963, 
more than fifteen yearB before you even joined the company? 
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A. No, I wasn't. 

Q. It's fair to say that you didn't know precisely 
what Reynolds' policy waB in 197 9 when you joined the 
company as a librarian. Is that fair, ma'am? 

A. That's fair. 

Q. Now in the 

MR. BEACH: I'll tell you what. Can we go off the 

s. 

Record for just a moment, please. 

Lx2l(Thereupon, a recess is taken from 1:30 p.m. to 


Ns. Burrows, how does a company attract young 
smoke in the first place? 

I have no idea. I doubt that they do. 

Is that something that you believe a tobacco 


conpapPcap do? 


^Jo, I don't believe they can. 

^Why is that? 

^Because I've seen Btudies that indicate that the 


advertising and such activities are not the prime influence, 
that it's their life environment, parents, peers, friends, 
social choices. 

Q. Why were you specifically targeting to eighteen or 
talking about eighteen-to-twenty-four-year-old smokers in 
your opportunity analysis and some of your other work at 
Reynolds? What was the importance to you of eighteen-to- 
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twenty-four-year-olds, as opposed to older smokers? 

A. The main point, in my mind, was that the long-term 
patterns of history indicated that Reynolds' poor 
performance, low share, among that group would ultimately 
lead to total business decline, and I felt strongly that 
that point needed to be made plain. 

Q. Well, let me ask the question a little bit more 
direcfep^!®! You, in your memo, for example, talk about 
eightjfee»“lb-twenty-four-year-old smokers. Why not nineteen 
to twenty-three or seventeen to twenty-six or Bixteen-to- 
twentpfi -.'e-year-olde? 

A. I i lhe sixteen and seventeen is because that would 
a legal smoking age. As to why not nineteen, I 

f 

| was tradition, if you will. That's legal age. A 
lot oJg*$»£a iB available for eighteen to twenty-four. 
Perha^lT'X^don't understand your question. 

I mean, did Reynolds really want to attract 
twentp^^^e-year-old smokers, or did you want them—? This 
is a somewhat argumentative question. Didn't the company 
want them as young as they could be gotten as customers, 
whether they were fourteen or sixteen? 

A. No, the company did not. 

Q. Why? 

A. The company wanted twenty-nine-year-olds; yes, 
they did. I was pointing out that eighteen to twenty-four 


suspe! 
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1 

was a group where Reynolds' business was not strong and that 

2 

that needed to be corrected. 

3 

Q. Well, from a business point of view, why would 

4 

Reynolds wait until smokers are eighteen if it's - if it's 


so important to get them to select Reynolds' brands? Why 

r ■ e 

not try to get them when they’re fourteen or fifteen or 

^ j 7 

sixteen, ma'am? 

— ■:* e 

$. I don't know how - I don't know how to reiterate 

' ^ 9 

this sufficiently for you. Their policy was not to do it. 

f.. 10 

Believe iK> or not - and there are people who don't believe 

h 11 

it, b0L I believe that Reynolds people are good corporate 


citizcy?. | There were agreements, whether they were mandates 

13 ^ 

*«8r voluntary agreements, limiting tobacco marketing, and 


Revnodda^ajdhered to those. Is that sufficient to your 

<SJ 15 

quest|0&T* ; ' 

%ssaf^ 16 

\It is if it's the truth. 

w®* 17 

A. * ; It's the truth. 

IB 

^Do you think that it's reasonable or unreasonable 

19 

for people to believe that the cigarette companies, if they 

|W| 20 

need new smokers, can ignore young people below the age of 

CUfl 

eighteen? 

22 

MR. ELLISON: Objection. That calls for gross 

23 

speculation. 

24 

A. I really don't know what's reasonable. I know 

25 

that for all intents and purposes, Reynolds ignored that 


GRAHAM ERLACHES t ASSOCIATES 
3504 VEST MILL ROAD * SUITE 22 

http ://lec@oy rlx^ahr^piBC^AeA^/traizliraW^^ERXipM^^SSsf^du/docs/kfj 10001 


52614 7228 






http://iegrlGy.'ib 


1 

2 

3 

4 

5 

6 

7 

8 
9 

10 

11 

1.2 

13 

14 

15 
IS 

17 

18 

19 

20 

Jf 1 

22 

23 

24 

25 


Diane Stewart. Burrows - Volume II Page 137 

group as the object of any marketing or influence from the 
company. 

Q. Well, let me ask it Bomewhat differently. What 
has generally been happening - what has, to your knowledge, 
been happening to the percentage of people, of adults, 
choosing to smoke in this country from about 1980 through to 
the present? Has it been going up or down or staying 
constg^N 

'Ik haven't checked in recent years. During my 
exposure,"lit was going down. There were fewer people 
smokinq^ 

r ^ 

^ Q. Jtad in that kind of an environment, from your - 
ven : 'A ur ; experience at Reynolds--- 



^ --notwithstanding the fact that for twenty or 
more ^ear^ the number of adults choosing to smoke has been 
decreasing,, can Reynolds, in that decreasing market, still 

overall performance as a - as a manufacturer and 

competitor? 

A, Absolutely. 

MR, ELLISON: Objection. Counsel is testifying. 

Q. And how would Reynolds do that, ma'am? 

A. By capturing market share from competitors, by 
getting Bmokers to choose their brands, to switch from 
competitive brands. 
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Q. Doesn't it have - doesn't' Reynolds have to 
attract, then, people under the legal age to be successful 
in a declining market? 

A. They do not. There's plenty of business eighteen 
plus that Reynolds does not have that Reynolds can work 
toward. 

MR. BEACH: Let me go ahead and ask that the next 
be marked, if I could. I believe this is 16. 

$>»*• ‘^'5 

f (Thereupon, Deposition Exhibit Number 16 Burrows 

is marked for identification.) 

g. Hla'am, I'm putting in front of you a transcript 
jrom ansinterview that you gave to Peter Jennings, who I 
ie;$^is. affiliated with ABC News. Do you recall being 
interviewed by Mr. Jennings? 

A. ►Yes, I do. 

” .And the date of the interview, at least reflected 
on this transcript, is March 1996. Do you see that? 

I do. 

Q. Does that comport with your recollection of when 
you spoke with Mr. Jennings? 

A. Yes. 

Q. And have you reviewed this transcript, and the 
question that I have for you, ma'am, is in response to the 
questions that Mr. Jennings asked you, were you truthful? 

A. I was truthful. I looked through this at your 
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request last evening, and I - everything I said in there, I 
believe fully. 

Q. Let me, if I can, ma'am, direct your attention to 
page 63 through to 64 and read you a question that he asked 
you and your answer to that question, although I'll note for 
the record that on page 64, I believe what is your answer is 
mistakenly attributed to Mr. Jennings here. Okay? 

7-. Yes. There were several typos In here. 

{Sv-j.- pkay. In any event, let me go ahead and read his 
quest jgnjp 0 you and your answer. He asked you, "X think one 

of thereanono you and I - you may have thought that we are 
wyesti^g Jwith one another a bit is because I think, to some 
'kten^ I'm reflecting what many Americans believe, that 
those> v cL you in the tobacco .industry insist so publicly that 
you're i, • interested in young smokers, eighteen and 
younger-, when in order to survive as a business, you must 
be." 

|And your response to him at that time: "That 
sounds true, but it isn't really true. For an industry to 
continue, certainly people have to be interested in the 
product. If nobody ever started smoking again, sooner or 
later, the industry will go out of business. That's true. 
But for a company, their responsibility is to their 
shareholders, to build their business, to deliver business 
results, and those business results can be delivered by 
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Mr. Jennings then asked you, "Okay. Are you 

content?" 

And your answer was, "It's the truth." Do you 
recall him asking you those questions and you giving that - 
those - that answer, ma'am? 

A. I believe the answer. 

Q, In other words, whether or not you specifically 

recall it today, you believe it iB-? 

A. By reviewing the transcript, which I reviewed at 
the timer* at did adequately reflect the interview, and I 
believed every word I said in it. It's the truth. 


“ 0. And turning to page - briefly to page 48, he asked 

you auauestion, "But is it true to say that R. J. Reynolds 
needs replacement smokers at the very young end every year 
to replace the smokers at the old end who die?" 


And you responded, "Certainly, to hold share. 


; 18 What' 


Mr. Jennings stated, “No point, just a question.” 

And then you stated, "There are plenty of them out 
there. Let rue take a guess, an educated guess, that 
Reynolds haB maybe a fifteen or twenty-percent share among 
smokers eighteen to twenty-four. We have a big competitor 
who has - let me guess - seventy-five percent. There's 
plenty of business for Reynolds to compete for in the 
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eighteen to twenty-four without worrying about how many 

start to smoke or don't start to smoke. There's plenty of 
business out there to be gained." 

He - Mr. Jennings responded, "Okay." 

And then you responded, "Legitimate smoker 
business." And do you recall him roughly asking you those 
questions and giving you that response, ma'am? 

§j# That's what was discussed. 

gr And is that a fair assessment of your view during 
the fiSte that you were employed by R. J. Reynolds Tobacco 
Company;* . 

SS« 

Ye3 ■ 

<!2 f MR- BEACH: I have no further questions. Thank 
for your time, ma'am. 

- \ EXAMINATION BY MR. ELLISON 

tMs. Burrows, I'm going to try to be quick about 
thls. L^Xj iSt have a couple of questions following up on 
Mr. Beafchji s. If we could go back to Burrows Number 1. This 
is the August 20th, 1980, memorandum entitled "Incidence of 
Smoking Among Young Adults and College Students." 

A. Yes. 

Q. And both Mr. Beach and I asked you about this last 

sentence of the second paragraph- 

A. Yes. 

Q. —with the clause "to further assist in the 
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marketing decision at hand.” As you sit here today, do you 
have any reason to believe that there was not a marketing 
decision at hand that you referred to in this memo? 

MR. STAFFORD: Objection. Asked and answered. Go 

ahead, if you know. 

A. I don't know whether there was or wasn't. 

Q. Did you consider yourself a good employee of R. J. 
Reynffc us v 

MR. BEACH: Object to the form of the question. 

I tried to do a good job. 

You were conscientious? 

Yes. 

Did you try to make sure that information in a 
memo^^^n was correct? 

r, The best I could, yes. 

’ w . So if this memorandum says "to further assist in 
the marketing decision at hand, 11 to the best of your 
ahi1ytiee that would have been a correct statement? 

MR. BEACH: Object to the form of the question. 

Asked and answered. 

A. It was my practice to try to be accurate in what I 
said. If I wrote that, it would be typical of me that I had 
the impression that some marketing decision was at hand. 

Q. In connection with questions from Mr. Beach, you 
indicated that one of your jobs in the library was to take 
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certain information about smokers aged fourteen to seventeen 

2 

and segregate it from other information, is that correct? 

3 

A. Yes, NFO. 

4 

Q. Do you know what happened to that information 


after you segregated it? 

r 6 

A. I don't. I don't know precisely. I know I boxed 

*?. ? 

it up in these fold-up boxes, and it was shipped out of the 

N 8 

hv 

library and out of the building. I don't recall whether I 

4 9 

knew it-*"-destination at that point. I certainly don't know 

.j 10 

it now. 

11 

1 

C. _.ooking back at Burrows Number 1, specifically the 

! n2 

<(s table ii C| ! ! the first page, it says, "Incidence Equals 

{ 

•“^rce^B^ge of Current Regular SmokerB Among," and then the 

# 


f 14 

first;,„CQlqmn is "Age Seventeen to Nineteen, 11 is that 

( 15 

corre^l#^ 



r s i6 

fT. " Yes, that's correct. 

i , 17 

0. And the source for the information about the 



^ 18 

incid&a&a ‘of smokers age seventeen to nineteen is a Health 

f J j 19 

and - Health, Education, and Welfare report, is that 

| ^ 20 

correct? 

w 21 

A. Yes, it would have been. It cites footnote 

22 

number 1, which is an HEW teenage smoking report. 

23 

Q. So in connection with preparing this report, you 

24 

had accesB to information about smokers under the legal age, 

25 

is that correct? 
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A. I had access to government data on the percentage 
of persons in various age groups who smoked. 

Q. Including those under the age of eighteen? 

Apparently so, since X have seventeen to nineteen 
in the table. 

And can we take a look at Burrows Number 2. 

Yes. 

Looking down about halfway into the summary of 
findifegS- - - 

s ijh-huh. 

*—you say, "According to the NBER models," and 
irst bullet is "Teenagers and younger adult males 
ljj price sensitive, " is that correct? 
hat's what it says. 

.And then the last bullet point says, "Price 
affects iiteidence [colon]: Rate per day is virtually 



unch. 



is that correct? 


Q. So does that mean that an increase in price 
affects whether people start smoking? 

A. Well, the statement per se about incidence would 
say that the effect iB on the percentage of people who 
smoke. The percentage can change by people choosing to 
start or not start or by choosing to quit or not quit. 

Q. But if teenagers and younger adult males are 
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highly price sensitive and price affects incidence, what is 
the effect of a price increase on teenagers and younger 
adult males? 

A. To - according to this data, more than most 
groups - age groups, they would tend to - fewer of them 
choose to smoke or more of them choose to quit than most 
other groups on the page, although males twenty to twenty- 
five ^.bout the same number. It also shows that teens 

twelve -to Seventeen, there is somewhat more impact on rate 

per day t$an with other groups, if I remember my data 

1 

interpretation correctly. 

^ J. A nd when you referred to teens twelve to 

JJvenll^n,., you were referring to the first column on page 1 
of Buarrow^ Number 2, is that correct? 


that, again, this memo from you included 
inforjruaLiQn on people under the legal age to smoke, is that 

corre *l. 

A. Information on basically whether or not they 
smoked, yeB. 

Q. And you sent it to Mr. J. R. Moore? 

A. Yes, I did. 

Q. And who was he at that time? 

A. He was the head of the forecasting group. 

Q. And do you know what he did with it? 
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A. No, not specifically at this point in time. 

Q. If you could take a look at Burrows Number 3 for 
me. Specifically, I'm interested in the second bullet point 
where it says “Incidence among twelve-to-seventeen-year-olds 
[parens] (male and female) has a price elasticity of 
negative 1.19. If prices were ten percent higher, twelve to 

seventeen incidence would be 11.9 percent lower." Did I 

K i 

read fe$#r®correctly? 


Q. And I ask you also to look at - while you leave 
that dll front of you, go to Burrows Exhibit Number 12 and 
specifically to page 2 under section 1, "The Importance of 
Younger Adult Smokers." 

A. You mean (ii) or 2? 

Q . ’Regul ar number 2 . 

K:"".Okay. 

Q. The top of that page says, "The Importance of 
Youngipi Adult Smokers" with a Roman numeral I beside it. 

A. Uh-huh. 

Q. And then under "Volume," the first bullet point 
says that "less than one-third of smokers start after the 
age of eighteen." Do you see that? Is that correct? 

A. Yes. 

Q. In your opinion, in light of the fact that less 
than one-third of smokers start after the age of eighteen, 
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taken in connection with your analysis that incidence among 
twelve-to-seventeen-year-olds has a price elasticity of 
negative 1.19, what effect would a federal excise tax - 
doubling the federal excise tax have on incidence of smoking 
among twelve-to-seventeen-year-olds? 

MR. BEACH: Object to the form of the question. 

|t assumes facts not in evidence, speculation. 


w 


'm not sure how you're tying in the first 


pi "rt 

paragrsjffi bf - what is this called? - Exhibit 12. 

$. Okay. Well, let me try— 

A. Vhe bullet point you read indicates that if prices 
Uaseere toasLyfercent higher, twelve to seventeen incidence would 


11 i ^ ^percent lower and proportionately for price changes 
otherig^3*S| ten percent. A federal excise tax is a form of 
price||t^|lnge. I believe that answers your question the best 
I can' as fip what would happen to incidence. 

,t the time you wrote the opportunity analysis, do 
you re»S!8E>er what the median age for male smokers starting 
to smoke was? 

A. I don't recall. 

Q. Could you turn to appendix B of the opportunity 
analysis. 

A. Yes. 

Q. And it says there, sort of the far right-hand 
column, "Median equals 16.7 years," is that correct? 
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1 

A. That's what it says. 

2 

Q. Do you have any reason to believe that’s not 

3 

correct? 

4 

A. Not at this point in time, no. I hope it was 

V 5 

correct. 

=* 6 

Q. And so what does that mean that the median 

A 7 

starting age wa3 16.7 years? 

B 

Half started before and half started after that 

9 

age. 

’ § 10 

Qv .Okay. And if you look at the chart that's beside 

u 

it—^ 

12 

A* 7h-huh. 

^ 13 # 

C. —it's got a "Cumulative Percentage of Start By 

'''' 14 

Age" pad then it says "Start After Age" beside that, is that 

15 

right? ^ 

r is 

k. ^ Yes. 

ft 17 

If you look at, let's say, seventeen-year-olds, 

..A 

ps* ... 

\ v 18 

53.6 start by that age, and 46.4 percent start after 

19 

that age, is that correct? 

20 

A. That's what the table shows. 

J2 1 

Q. Looking back, for a second, to Burrows Number 3, 

22 

if we can go to page 2 of - it's actually the third page of 

23 

the exhibit, but it's page 2 of the memorandum to Mr. 

24 

Galyan. Looking at the first chart on that page, the first 

25 

column says, "Age," and starts with twelve and goes down to 
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1 

twenty-five plus, and it's got "Cumulative Percentage 

2 

Starting By Age" and "Probability of Starting After Age." 

3 

A. Uh-huh. 

4 

Q. And, again, there's data here on smokers under the 

5 

legal age to Bmoke, is that correct? 

6 

A. Yes. 

7 

0. And if you flip to the - what's page 3 of the 

8 

exhibit:, there's a chart there, again, and it says, "Age" in 

9 

the first Column, and then the last column is "Thousands of 

10 

New S^pkegB host," is that correct? 

11 

|L 4es. 

12 

£.i And does this - this chart has to do with the 

13 

srf ?houe.itr.C8 of new smokers that would be lost as a result of 

# 


14 

the ppjj&Qted federal excise tax, is that correct? 

15 

HR. BEACH: Object to the form of the question. 

16 

heading. , 

: * 

17 

k. .That's what the memo indicates. 

L. 

18 

jg. ^ So that, for example, among smokers age thirteen, 

19 

there would be 14.2 thousand smokers lost as a result of the 

20 

federal excise tax, is that right? 

P 

MR. BEACH: Object to the form of the question. 

22 

A. You said thirteen. I think your finger slipped. 

23 

Q. Seven point one percent. Seven point one thousand 

24 

new smokers would be lost as a result of the federal excise 

25 

tax, is that right? 
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MR. BEACH: Object to the form of the question. 

A. That's what it appears to indicate. 

Q. And, in fact, if you look at this chart, if you 
compare thousands of new smokers loBt, age twelve to 
seventeen, to thousands of new smokers lost, aged eighteen 
to twenty-four, can you tell me which group is bigger? 

A. Not without a calculator, no. 

^ fair enough. If you could flip to page 4 of the 
exhibit^.-"the last page. It says, ”cc: MDIC." Do you see 
that?. , f 

JP."-»"^es. 

Jj Jlan you tell me what the MDIC is? 

M. Library. 

ft. ^So this document - a copy was sent to the library? 
|jj-, Yes. In fact, it appears that this is - this came 
from the""iibrary' s files by the way the first page is 

: I 

labeled. One thing that might be helpful to you in 

pn ] 

interpjj|y^ng these numbers is the issue that was at hand, 
and you'll notice the title is "Estimated Change in Industry 
Trend Following the Excise Tax Increase," and this was a 
very unusual event in the experience of Reynolds' people. 
They did not know how to expect their business to be 
affected. There was one school of thought who believed 
there would be a short-term drop in cigarette consumption 
sales volume, whichever word you wish, and then that the 
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business would return to the trend 'it had had ingoing. So, 
for example, if the business was totally flat - and I don't 
recall what the exact trend was - that there would be a step 
down, let's say, in cigarette volume associated with the 
excise tax increase and then would continue to be flat again 
thereafter. That was one theory. 

The point of this memo was to say that the way, 
according to the government, that price affects the 
incidence- of smoking suggests that it would not return to 
the ingoing trend, but that the trend following any 
short-tern impact would be more downward than it had been 
^ingoig^, not by a vast amount. I think I came out with a .1 


rceKt c.-r something difference, but when you're talking 

... ^ 

many billons of cigarettes, .1 percent counts. 

And was the reason that it would be downward, as 
oppos^STTb flat, that if you discouraged people from smoking 
befor^^^^ age of - before a certain age, they were unlikely 
to ev^g^^art? 

MR. BEACH: Object to the form of the question. 

A. That was sort of the gist of it, based on 
historical patterns reported by the government, if those 
patterns continued, and that's what a forecaster has to work 
with, is the information at hand. So the purpose of this 
was, again, to project business over the long term. 

Q. Can anyone go into the Reynolds library that works 
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A. I'm not sure there even is a Reynolds library 


Q. At the time that you wrote this memo, was the 
library accessible to-? 

A. It was not for the general public. It was there 
primarily for the purposes of the market research 


h, but also provided information for other 


depar^^ ^ B in a spirit of teamwork. 

If someone from the marketing department wanted to 
get afcopy, of your memo back in 1962 or '83, would they have 


to this memo? 


.They probably could have looked at it if they 

sf 

I - when I wrote this memo, I wasn't in the 


1 ibrag^&ttyrnore. It was very rare for anybody to come and 
ask for project files or memos. They would have sort of had 


to know it. existed. They were kept for librarian purposes. 


Q. During the time that you worked in the library, 
did anyone from the marketing department ever make a request 
to the library that you recall? 

A. The only specific I recall is somebody who was not 
in the U.S. in a marketing role, but I mean it could well 
have happened. I just don't remember and sometimes didn't 
know what peoples' jobs were exactly. 
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Q. But circulation of this memo was not restricted to 
only people that did forecasting, is that right? 

MR. BEACH: Object to the form. 

MR. STAFFORD: Object. If you know, answer. 

A. X don't - I don't know what happened as far as 
distribution except that it says a copy went to the library 
and i.t was addressed to Phil Galyan. 


K. 


to 


‘Ana bo after that, you just don't know? 


I don’t know. 

Qjft 'if we could go back to what was marked as Burrows 
Number Ik Actually, I apologize. I'm sorry. If we could 

basslsJjka Burrows Number 2 for a second. 

1 

Okay. 

, specifically, attachment A to Burrows 


&r""\Yes . 

Mr. Beach had asked you a question about that 
first^^gg on the table, "Teenagers twelve to seventeen, " 
"Importance Equals Percentage of Total Consumption," "2.2," 
and then there was an "E" beside it. 

A. Yes. 

Q. Do you recall that? 

A. I see it. 

Q. Taking now a look at Burrows Number 12, if we 
could go to page number 4, at the bottom of the page, D, 
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"Long-Term Dividends - Rate Per Day," that first sentence 
says, "Government and RJR studies spanning several decades 
have shown that smokers increase their consumption as they 
age." Do you see that? 

A. Yes, I do. 

Q. Now flipping back for a second to Burrows 
Number 2, the importance of teenagers twelve to seventeen is 
not rgrfiy reflected by the 2.2 in that chart, is it? 

f- MR. BEACH: Object to the form of the question. 

I 

.V. Well, I wrote that it was, and I believe that it 
was reflected in that number. 

Q -Flipping back for a second to Burrows Number 12, 
yoJFyo to page 2 where it says, "Less than one-third of 
smokej.r^J^arens] (thirty-one percent) start after age 

eight.espf* do you see that? 

f'.. - 

kr~\Yes, I do. 

So that means that two-thirds of smokers start 

4 

befor^ age of eighteen, is that right? 

MR. BEACH: Object to the form of the question. 
Assumes facts not in evidence. 

A. One would, by arithmetic, arrive at that 
conclusion, yes. 

0. And then staying with Burrows Number 12 for a 
second, if you'd flip over to page 4, those smokers that - 
those two-thirds of smokers that do start before the age of 
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eighteen, they increase their consumption as they age, is 
that right? 

A. Well, I don't believe the chart says that. It 
says “Smokers increase their consumption as they age," and 
this chart is eighteen plus. One would have to kind of 
maneuver information together to reach your statement, I 

believe. 

K. i 

Q. : ' So you don't agree with the statement that smokers 
gener|TP> increase their consumption as they age? 

I MR. STAFFORD: Objection. 

K. “pl 0 , 1 do a 9 ree with that as a general statement. 

0-l~--auat for clarity of the record, if you'd take a 
JJjiok at^Buprows Number 15 for a Becond. This is the 
document entitled “Preliminary Results From the 1997 
House^ort'^Survey on Drug Abuse." 

kr™>es. 

And the second page of this is Roman numeral (ii). 
Do y°S|yyg| that down at the bottom right underneath the 
date, August 18, 1998 - August 1998? 

A. Now start over with - oh, yeah. Okay. 

Q. And then the next page is 110. 

A. Yes. 

Q. So this doesn't appear to be the complete 
document, is that right? 

A. Ordinarily pages are number more consecutively 
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1 

than that. I'm not familiar with this document anyway. 

2 

MR. BEACH: For the record, I believe in the 

3 

question that I asked her, I noted that it was an 

4 

excerpt from a report. 

5 

Q. Can we take a look at Burrows Number 10 for a 

6 

minute. 

* n 

A. Yes. I have it. 

8 

Q. That first sentence, or the sentence that says, 

9 

"As you know, we are handicapped in our analysis of this 

10 

}■ 

question ih several ways, including the sensitivity of doing 

ii 

research among nonsmokers," period. Did I read that 

. 

12 

correcttv? 

^ 13 

* 

I'm not sure where you're looking. 

14 

Q. In the first paragraph, the second sentence. 

15 

a. Okay. Well, I can't say whether you read it 

i % 16 

correfetty'because I hadn’t found the place yet. 

17 

a. I'm sorry. 

pr . 

/I'm sure you did. 

; i8 

s i 19 

MR. STAFFORD: Well, it says what it says. 

*" ; 20 

Q. Do you recall doing research on nonsmokers in 

..... 21 

connection with this? 

22 

MR. STAFFORD: Objection. Asked and answered. Go 

23 

ahead. 

24 

A. I'm sure I did not other than looking at published 

25 

data, such as the government data, which I may or may not 
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Q. Do you recall seeing documents during your time at 
R. J. Reynolds that instructed you that certain information 
could only be used for forecasting purposes? 

A. 1 don't recall seeing any document about that. 

MR. ELLISON: I don't think I have any further 
questions. 

i. HR. BEACH: With your indulgence, just a couple 

about! an exhibit that I forgot to ask you about, 


Ms. :L.rrowfl. This will juBt take- 

f “MR. ELLISON: Yeah. Can we take - go off the 
re«or|i for a quick second? 


MR. BEACH: Sure. 


(Thereupon, a recess is taken from 2:17 p.m. to 


I 


EXAMINATION BY MR. BEACH 


iff!*™Ms. Burrows, finally, as I mentioned before we 
took that, brief break, there is one exhibit I neglected to 
ask you about. It was, I believe, the last exhibit shown to 
you by plaintiff's counsel yesterday, and it was marked 
Diane Burrows Exhibit 13. It's a collection of ads - print 
ads for the Camel brand. Do you have them handy to you, 


A. Yes, I do. 

Q. Now I believe you were asked to give your opinion 
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1 

concerning certain opinions concerning these executions by 

2 

plaintiff's counsel, and I just wanted to be clear about 

3 

this. None of these ads were developed or published while 

4 

^ " 'V 

you were with R. J. Reynolds Tobacco Company, isn't that 

L . J 5 

correct? 

i 6 

A. That's correct. 

7 

0. And I take it you did not have any access to 

, : ", 8 

marke r m 3 research that would have been done in the 

*« 9 

develbpmorv of these executions? 

• 10 

T did not have any. 

11 

W. 

So in other words, to the extent that there was 

l ' 2 

tjpcue g.ro|p qualitative or quantitative research among adult 

* — 13 

# 

smoke#? aged twenty-one to thirty-four or other adult 

1 14 

smoke^p oyer the age of twenty-one, you're not - you haven't 

f i 15 

ever j^tf^ccees to that information? 

16 

ST" 3J»o, I have no - no data to support my opinion. 

p2f 17 

Q . Okay. So in other words, in short - and I believe 

*'< S 18 

you clear - any opinion that you have about these 

^ 19 

particular executions is just your own off-the-cuff, 

$ 20 

personal opinion about them, is that fair? 

: 

A. That's correct. 

22 

Q. On your recroBs-examination, you were asked some 

23 

questions relating to starting age, and I think that you 

24 

were shown a copy of your - for example, your opportunity 

25 

analysis and a couple of other exhibits? ! 

--- - ~ — - -== - ~ = 
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1 

2 

3 

4 

5 
e 

7 

8 
9 

10 

11 

2 

13 

i 

14 

15 

16 

17 

18 

19 

20 
?1 
22 

23 

24 

25 


A. Yes. 

Q. And this may already be clear, but just let me ask 
again: All of these various references to starting age, 
whether it's in your opportunity analysis or in your federal 
excise tax research for the forecasting group, you don't now 
recall how the government defined "start age," and, indeed, 
what you recall is that it employed various definitions of 
that 


is that fair? 

A \es, that is fair. 

4 §tnd in and of itself, information about starting 
or thl 5 *oOfer information contained in your federal excise 

^would that, in and of itself, be useful? Could a 
rsofPdevelop a marketing campaign based on that 
to y° ur knowledge, ma'am? 

Sx V. < . ' 

I sure wouldn't know how to begin with just that 
inf orfoaETfcn. 


gr^So a fair answer to my question is, no, you don't 
belie^^^^at that kind of information would be useful in 
developing a marketing campaign? 

A. That's correct. That's correct. I do not believe 
it would be useful. 

MR. BEACH: I have no further questions. 

MR. ELLISON: I don't have anything further. 

MR. BEACH: We're concluded, then. Off the 
record. 


. 

IP® 
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REPORTER'S CERTTFTCATE 


Page 162 


I, PAGE CHAMPION ROBERTS, CVR-CM, Notary Public in and 
for the County of Guilford, State of North Carolina, and 
Certified Verbatim Court Reporter, do hereby certify: 

That on the 28th day of June 2001 there appeared before 
me the foregoing witness in the above-entitled matter; 




&aid witness was placed under oath and examined in 


said 


That Jhe foregoing testimony was reported by me and the 
is a true and correct record of all the 



5f said witness; 

| 

I am not related to or in any way associated with 
any ofTlhe narties to said cause of action or their counsel 
and that Iv- a in not interested in the event thereof. 

ijK-KXTNESS WHEREOF, I have hereunto set my hand this 


19th 


July 2001. 



€.ag-CA4 


Notary Public 

My Commission Expires: 09/07/04 


http ://lecf&cy rliJarElirJtfiiE^ 


GRAHAM EH LACKER l ASSOCIATES 
3504 VEST HILL ROAD - SUITE 22 

ITH CAROL IMA 27103 




52614 7254 




50a:a -zoujx 


52614 7255 







tot Sytlyn* Appfcanora 
Look-See Concordance 

Report 


UNIQUE WORDS: S31 
TOTAL OCCURRENCES: 1,182 
NOISE WORDS: 3M 
TOTAL WORDS IN FILE: 16,848 

Single File Concordance 

CASE SENSITIVE 

jEoVER fAGES * 75 


INpEBbEB ALL TEXT 
Occurrences 

Oates ON 

.INCI^JO^S PURE NUMBERS 
jPO$$ES9WE FORMS ON 

-DATES - 


!SfMl998[l] 

155:19 

August 18,1098 [1] 


Jl^200il1| 


9; 146:12; 151:12. 14 kj 


147:3 


ymm^u7:i3 


1; 147:9; 153:11,24; 
%23 


14.2 (1) 

749:79 

1511] 

155:13 

1«-712) 

147 : 25 ; 146:7 

18(1) 

155:19 
1982 [1] 

152:11 
1997 [1] 

155:14 

1998[2] 

155:19 


Deposition of Plane Stewart Burrows - Volume II 

thli] Age [6] 

62:17 148 : 14 , 25 ; 149 : 2 . 8 

--- age [25] 

- 2 - 145:5, 17; 146:22.25; 

- 147:16: 146:7. 9. 18. 19: 

145 14- 146 12 14 15 149:5 ‘ 19: 150:41 151:17; 

149 22 nw' It W:4, 14,16,25; 155:1,4,9; 

Iti 2 -* 3 - m 11 16 - 158:U. 13: 159:3. 5 

2 *53:19; 154:8 J"*"*'* 

'SI',, 

2001 [21 

.n«ly.i »[81 

‘ ‘ 147:1, 17. 22; 156:9: 158:25; 

1626 1594 

2:17111 

157.14 answer [2] 

2-mn 153:4; 159:17 

\s 7 is answered ( 1 ] 

156:22 

WuA. i enewere [ 1 ] 

‘ 147:15 

- s -- anybody ( 1 ] 

-!?- 152:15 

8§|ll snymora [2] 

148:2; 148:21; 149:7 152:3. 15 

_anyway 11 ] 

^ -4- 156:1 

2611] 

m8; 153:25; 154:24 appear J1] 

j3i!L 155:23 

10 appeared [ 1 ] 

- zr*z - 

y-——-—— appears | 2 ] 

til] 150:2, IS 

b&:18 appendix |t] 

_J_ 147:21 

- 8 — archive [ 1 ] 

S 152:18 

A-£ ff arlthmatlcli] 

154:21 

- Z~KZ. trrlv » Ml 

m - 154:21 

ave-entltled [i) asaoclatad { 2 ] 

W$:7 151:4; 162:13 

m*l i) Assumea [1] 

f$$:75 154:20 

iceaa [3] aasumaa [i] 

152:12; 158:7, 15 147:7 

icesalbla |i] attached [i] 

152:6 161:7 

wording ( 2 ] attachment [ 1 ] 

145:4; 151:8 153:14 

tion [1] August [ 2 ] 

162:14 155:19 


146:2; 148:21; 149:7 


2:2811] 

150:8; 153:25; 154:24 
4e.4|i] 


mr"* 1 " 

access [3] 

152:12; 158:7, 15 
accessible [i] 

152:5 

according | 2 ] 

145:4; 151:8 
action ( 1 ] 

162:14 

addressed (i] 

753.7 

sda[3] 

157:21, 22; 158:3 

Adult [2] 

146 : 13 , 18 
adult [3] 

145:3; 158:12, 13 
affected [i] 

150:23 
affects { 2 ] 

145:1 ; 151:8 
affixed [ 1 ] 

161:12 


based (2] 

151:20; 159:13 

batlcaliyp] 

145:19 
BEACH [14] 

147:6; 149:15.21 ; J50. J; 
151:19; 153:3; 154:9, 19; 
156:2; 157:8 , 13. 16; 159:22, 
24 

Beach [1] 

153:17 


_ Concordance oy L ook- Seed) 

believe HU 

147 : 15 ; 148 : 2 ; 154 : 10 ; 155 : 3 , 
7; 156:2; 157 : 19 , 25 ; 158:17 ; 

159:18, 20 

believed [i] 

150:23 

bealde (4] 

146:18; 148:10, 14 ; 153:20 

bigger [1] 

150:6 
billions [i] 

151:14 
brand [ 1 ] 

157:22 

break ( 1 ] 

157:18 
brief [ 1 ] 

157:18 
bullet [3] 

146:3, 20; 147:11 
BURROWS [i] 

167:3 

Burrows [ 17 ] 

145:14; 146:2, 11; 148:21; 
153:10, 12, 14, 24; 154:6, 12, 
23; 155:13; 156:5; 157:10. 

17, 21; 161:9 
business [4] 

150:22; 151:1,2,24 


calculator [i] 

150:7 
Camel [ 1 ] 

157:22 
campaign [ 2 ] 

159:13, 19 
Carolina [i] 

162:4 

celt] 

150:9 

CERTIFICATE [1] 

162:1 

Certified [ 1 ] 

762:5 
certify [ 2 ] 

757:3; 762:5 
CHAMPION [1] 

162:3 

Change [ 1 ] 

750:79 
change [ 1 ] 

147:15 
changes [ 2 ] 

147:13; 161:6 
chart (8) 

148:10, 24; 149:8, 12; 150:3; 
154:8; 155:3. 5 

choose [ 2 ] 

745:6 

cigarette | 2 ] 

150 : 24 ; 151:4 

cigarettes [ 1 ] 

151:14 

circulation ’i] 

753:7 
clarity [i] 

155:12 
clear |3) 

158:2, 18; 159:2 


52614 72 


Bute Syktaro fcppfcaton* 


Deposition ef Plane Stewart Burrows ■ Volume I 


Concordance by Lool<-See(2} 


collection [1] 

157:21 

column [5] 

145:13; 147:25; 148:25; 
149:9 

Commission (2) 

161 : 16 ; 162:20 
Company [1] 

158:4 

compart (it 
150:4 

■*s 

concerning 

IMF 

conshidtd | 2 ] 


y.*5 



156:12, 16 

coun 

1S7:&§ 156:2; 162:14 



data m 

145:M8l®M&4; 156:25; 
158:16 ' 

date[l] 

155:19 
Day ID 

154:1 

day l*] 

145:10; 161:12; 162:6,17 
decadee [ij 
154:2 
Jeflnad |l] 

159:6 

definitions |i} 

159:7 

department [3] 


152. fi. 10, 20 

152:25 

departments [ 1 } 

EXAMINATION (IJ 

152:9 

157:16 

deposition [ 2 j 

examined (1) 

160:2; 161:4 

162:8 

develop [i) 

example [3] 

159.13 

149 : 18 ; 151 : 2 : 158:24 

developed [ 1 } 

except [1] 

158:3 

153:6 

developing [ 1 } 

exception [ 1 ] 

159:19 

161:6 

develop manl [tj 

excerpt [ 1 ] 

158:9 

156:4 

DIANE Ml 

Excise [1] 

161:3 

150:20 

Diana [2] 

excite [9] 

157:21; 161:9 

147:3, 4, 14; 149:14. 20. 24; 

difference [i] 

151:5; 159:5. 11 

151:13 

execution! [3] 

4)fCOuraged |i] 

158:1, 9, 19 

' 1$U$Gi 

Exhibit [3] 

di^iblrtton (i) 

146:11; 147:9; 157:21 

;y 753:6 

exhibit (6] 

BlVIdsnd* |i] 

148:23: 149:8; 150:9; 157:9, 


18, 19 

document [5> 

exhibits [ 1 ) 

160:14+155:14, 24; 156:1; 

158:25 


existed [ 1 ] 

docatmefit* 

152:17 

‘1573' ^ 

expect [ 1 } 

dofuse^^j 

150:22 

- 

experience [ 1 ] 


150:21 

' W* 

Expiree [2] 

dd&hwerd [ 2 ; 

161:16; 162:20 

15 

extent [i] 


158:11 


-F- 

jlpF 

feet p) 


148:24 ; 150:3, 15 


tecta [2] 

effect [2]\ 

147:7; 154:20 

\^6^sU7:3 

Fair ii] 

tfffhtdih [7) 

150:8 

M4&m25; 150:5; 154:15, 

Mr HI 

Taft 1, 5 

158:20; 159:8, 9, 17 

efof&ftMy [2] 

familiar [ 1 ] 

:' > f4B:W"'147:2 

156:1 

ELLJSON [3] 

federal [8] 

157:6, 11; 159:23 

147:3,4, 14; 149:14,20,24; 

employed [i] 

159:4, 11 

159:7 

tamale [1] 

entitled [ 1 ] 

146:5 

155:14 

fewer [ij 

Equals [i] 

145:5 

153:19 

filet [ 2 ] 

equal* [t] 

150:16; 152:16 

147:25 

finger [ 1 ] 

errata [i] 

149:22 

161:6 

first [ii] 

Estimated (ij 

145 : 13 ; 148 : 20 ; 147 : 8 : 

150:19 

148:24 ; l«:9; 150:18: 

event [ 2 ] 

153:18; 154:1; 156:6, 14 

150:21; 162:15 

flat [3] 

•VlCHWlC* [2] 

151:2, 5, 16 

147:7; 154:20 

flip [3] 

exact [1| 

149:7; 150:8; 154:24 

151:3 

Flipping [1] 

exactly [ij 

154:72 


flipping H] 

154:6 

focus [ 1 ] 

158:12 
Following [1] 

150:20 

following [i] 

151:10 

forecaster (i) 

151:22 

forecasting [4] 

145:24; 153:2; 157:4; 159:5 

foregoing {3] 

162:7, 10, 11 

forgot [ 1 ] 

157:9 
form [9] 

147:6, 14; 149:15, 21; 150:1; 
151:19; 153:3; 154:9, 19 

found (i] 

156:16 
front [i] 

146:11 
full [ 1 ] 

751:3 


-G - 


Qalyan [2} 

148:24; 153:7 
gist [ 1 ] 

151:20 
give [ 1 ] 

157:25 
goat [ij 
148:25 

Government [i] 

154:2 

govern msnt (4] 

151:8,21; 156:25; 159:6 

group [4) 

145:24; 150:6; 156:12; 159:5 

groups [4] 

145:5, 7, 10 
Guilford [ij 
162:4 

- H - 

hadn't ( 1 ] 

156:16 
Half [I] 

148:8 
half [ 1 ] 

148:8 
hand [4] 

150:18; 151:23; 161:12; 
162:16 

handicapped [1] 

156:9 
handy [ 1 ] 

157:22 
havenl [i] 

158:14 

head [t] 

145:24 
helpful [ 1 ] 

150:17 
hereby |1] 

162:5 

hereto [1] 

161:7 


http-://le(pfeyts. 


52614 7257 




gauie gyttonw Appfcaforn 


Dape«IHon af Plana Stewart Burrow* • Velum* II 


/wiwmto p| 

181:12; 182:16 
higher [2) 

146:6; 147:12 
highly [1] 

145:1 

histories! p] 
151:21 
hopap] 

148:4 

Household [i] 
155:15 



155:17 

ip*ct | 2 ] 

Sf 61:11 

ae*Pl 

1 17; 163:19 
ine* [1| 


Incldanc* [1] 


m»[7] 

_Spf4S:7; 147:1, 4 

16; 1Sl:9 
Included |1] 

lncr*iii«t*3 
9 

MMU'I 


ipu.< S 

IndftaSid (1| 
161:6 ~ 
Indlcet** ( 2 | 
147:11; 149:17 

SiNl’l 



Jun* |i| 
162:8 


- K- 


kept [i| 

162:17 

knowledge p] 

159:14 


- L- 


labeltd (ij 
150:17 
last (3) 

149:9; 150:9; 157:19 
Leading [1] 

149:16 
leave | 1 ) 

146:10 
legal [2] 

145:17; 149:5 . 

* 148)17;151:4 
librarian |ij 
&S 2 I 17 

„ - pj 

fc 13 
* IB) 

14; 151:25; 152:2, 5, 15, 
'1; 153:6 



146:3; 162:15 
Interpretation |i] 
145:11 

Interpreting [i] 
150:18 
leeue p] 

150:18 


• J- 


Job* m 

152:25 
July II] 
162:17 


*Tarm £1] 

15*1 

[ Liitii] 

m;° 

■■ *49>13. 19,24; 150:4. 5 
^v4oww [2] 

14^7; 147:13 


-M- 

12) 

57,23; 159:14 
" V !2] 

146:5; 147:18 
males [ 2 ] 

145:3 , 7 

maneuver [1] 

155:6 
marked [ 2 ] 

153:10; 157:20 
market |i) 

152:7 

marketing |6] 

152:10,20, 23; 158:8; 
159:13, 19 
matter ( 2 ) 

162:7, 9 
MDIC (2] 

150:9, 12 
mean [3] 

146:14; 148:6; 152:23 
means p] 

154:17 
Median [1] 


147:25 
median [2] 

147:18; 148:6 
memo [9] 

145:16; 149:17; 151:7; 152:4, 
11, 12, 14; 153:1; 157:1 
memorandum p] 

148:23 
memos [ij 
152:16 

mentioned [ 1 ] 

157:17 
minute p] 

156:6 
Moore p] 

145:21 
MR (22) 

147:6; 149:15, 21; 150:1; 
151:19; 153:3, 4; 154:9, 19; 
155:10; 156:2, 19,22; 157:6, 
8. 11. 13. 16; 159:22, 23. 24; 
160:1 
Mr [3] 

145:21; 148:23; 153:17 
Me 12] 

157:10, 17 


-N- 


negatiw ( 2 ] 

146:6; 147:3 
neglected [1] 

157:18 

nonsmokere [ 2 ] 

156:11,20 
North [ 1 ] 

162:4 
Notary [3] 

161:15; 162:3, 19 
notad [ij 
156:3 
notice pi 
150:19 
Number p3] 

145:14; 146:2, 11; 148:21; 
153:11, 12, 15, 24; 154:7, 12, 
23; 155:13; 156:5 
number [5] 

145:8; 146:15; 153:25; 
154:11; 155:25 
numbers p] 

150:18 
numeral [ 2 ] 

146:18; 155:17 


-O- 


oath [ 1 ] 

162:8 
Object [6] 

147:6; 149:15, 21; 150:1; 
151:19; 153:3, 4; 154:9, 19 
Objection [ 2 ] 

155 : 10 ; 156:22 

off-the-cuff [t] 

158:19 
oh p] 

155:20 
Okay [7] 

746:76; 147:10; 148:10; 
153:13; 155:20; 156:15; 
158:17 


_ Concordance by Look-5eet3 J 

ona-thlrd [3] 

146 : 21 . 25 ; 154:13 

opinion [5) 

146:24; 157:25; 158 : 16 . 18 . 

20 

opinions p] 

158:1 

opportunity J4| 

147:17.21: 158 : 24 ; 159 4 

opposed ( 1 ] 

151:16 

Ordinarily p) 

155:25 


-P- 


p.m. 13) 

157:14. 15; 160:2 

PAQEp] 

162:3 

pagepd] 

145:7, 13; 146:12, 17; 

148:22, 23. 24; 149:7; 150:8, 
9, 16; 153:25; 154:13, 24; 
155:17, 21 

pages [i] 

155:25 

paragraph [ 2 ] 

147:9; 156:14 
parent ( 2 ] 

746:5; 154:14 
parties P] 

162:14 
patterns [ 2 ] 

151:21,22 
people (4] 

145:17; 150:21; 151:16; 
153:2 
peoples [ 1 ] 

752:25 
percent pi) 

146:6, 7; 147:12, 13, 14; 
148:18; 149:23: 151:13, 14; 
154:14 

Percentage (3] 

745:73; 149:1; 153:19 
period p) 

156:11 
person p] 

755:73 
personal p] 

168:20 
Phil [i] 

153:7 
place p] 

756:76 
placed (i] 

762:5 

plaintiff's [ 2 ] 

157:20; 158:2 

plus [ 2 ] 

749:7; 155:5 

point (8] 

146:1,3,20; 147:11; 148:4; 
149:23; 151:7 

preceding p] 

767:4 

Preliminary ( 1 ] 

755:74 
price [&] 

745:7,2; 746:5; 147:2. 13, 


http ://leQa(?y A tit“ri] l, y c l!:M* l??5'A!^rrart|7ts.ucsf.edu/d6 r 6^/'Rf]TI5t3fU I ( c 


52614 7258 



Basic Systems Application* 


Deposition of Plane Stewart Burrows - Volume I 


Concoidance by I00k-See(4) 


15; 151:8 

price* [2] 

146:6; 147:11 

primarily [i] 

152:7 

print [ 1 ] 

157:21 

Probability (i] 
149:2 
prof«c 1 ( 2 ] 

151:24; 152.16 
ProlWidm 
10:14 i 
fwoigrtlonjWy I'l 

A ' 

provided li] 

15? a 1 
(■male ;3, 
m-15: 1S£3. 19 



-Q- 



reason ( 2 ] 

148:2; 151:15 

recall no] 

147:20; 151:3; 152:21,22; 

15322 ; 156 : 20 ; 157 : 2 , 5 ; 

159:6, 7 

recess [i| 

157:14 

*ecord(&] 

155:12; 156:2; 157:12; 
159:25; 161:5; 162:11 
rscross-exam I nation (i] 
158:22 

reference* [ 1 | 


159:3 

156:10 

referred [i] 

sentence [4] 

145:12 

154:1; 156:8, 14 . 

referring {1] 

Seven [2) 

145:13 

149:23 

reflected [ 2 ] 

seventeen [7) 

154:8, 11 

145:9, 13; 146:7; 147:12; 

Regular [i] 

150:5; 153:18; 154:7 

146:15 

seventeen-year-olds [i] 

related [i] 

148:17 

162:13 

sheet (i) 

relating ( 1 ) 

161:7 

158:23 

short-term [ 2 ] 

remember [4] 

150:24; 151:11 

145:10; 147:18; 152:24 ; 

show[i] 

157:1 

145:8 

report [IJ 

show* [ 2 ] 

156:4 

145:8; 148:20 

reported | 2 ] 

U 51:21; 162:10 

sign [ 1 ] 

160:1 

SIGNATURE [1] 

ftej|g(l§fpi] 


161:1 

REPORTER'S [ij 

signed [i] 


161:7 
•lipped [i] 


149:22 

re**arc|ri6) 

smoke [4] 

56:11, 20; 158:8, 12; 

145:6, 17; 147:19; 149:5 

smoked |i] 

»iafnlii|[ 1 ] 

145.20 


Smokers [4] 


146:13, 18; 149:10; 155:4 
smokers [is] 

146:21,25; 147:18; 149:4, 

13,18, 19,24; 150:4,5; 

154:3, 14, 17,24,25; 155:8; 

152:2; 157:3; 

158:13. 14 
smoking [3] 

147:4; 151:9, 16 

U/09& 

somebody [t] 


152:22 

1 148: f 5; 149:20,25; 153:2; 

someone [ij 

nm^155:2. 18.24 

152:10 

W* 1 ’ 1 

somewhat [ij 

145:9 


sorry [2] 

^f§g^fl54:2 

153:11; 156:17 

ROBERTS [i} 

sort [3] 


147:24; 151:20; 152:16 

role [ij 

spanning [i] 

152:23 

154:2 

Roman [2] 

specific ( 1 ] 

146:18; 155:17 

152:22 

Specifically [i] 


-s- 

146:3 

teles (i] 

150:25 
school (1] 

150:23 
seel (1] 

161:12 
second [10] 

146:3; 148:21; 153:12; 154:6, 
12,24; 155:13. 17; 156:14; 
157:12 
section 11 ) 

146:12 

specifically [3] 

146:1. 12; 153:14 
speculation [ 1 ] 

147:7 
spirit [ 1 ] 

152:9 

STAFFORD [5] 

753:4; 155:10; 156:19, 22: 
160:1 

Start [2] 

148:13, 14 
atari [10] 

sensitive [1] 

145:1 

sensitivity [ij 

146:27, 25; 148:18; 151:18; 
154:14, 17,25; 155:20; 159:6 

started [2] 

148:8 


Starting [2] 

149:2 

starting (5] 

147:18; 148:7; 158:23; 159:3, 
10 

alerts [i) 

148:25 

State { 1 ] 

162:4 

statement [3J 

155:6, 8, 11 

staying |i| 

154:23 
step tij 
151:3 

STEWART [1] 

161:3 
Stewart (ij 
161:9 
studies [ 1 ] 

154:2 

suggests [ij 

151:5 

support [i] 

158:16 
Survey [i] 

155:15 


-T- 


table [ 2 J 

148:20, 153:18 

talking ( 1 ] 

151:13 

Tax m 

150:20 

tax J9] 

147:3,4, 14; 149:14,20,25; 
151:5; 159:5, 12 
teamwork [i] 

152.5 

Teenagers ( 1 ] 

153:18 

teenagers [ 2 ] 

145:2; 154:7 
teens [ 2 ] 

145:8, 12 

ten (3) 

146:6; 147:12 , 74 

tend [i] 

145:5 
term [2] 

151:24; 159:8 

testimony (3] 

161:5; 162:10, 12 

theory [ 1 ] 

151:6 
there's ( 2 ] 

149:4. 8 

thereafter [i] 

151:6 

thereof [i] 

162:15 

Thereupon (2] 

157:14 ; 160:2 

third [1] 

148:22 
thirteen ( 2 ] 

149:18,22 

thirty-four [ 1 ] 

158:13 


http://leg^r , .lf^‘S(ry r uGsf edu/tlcM'n!rO^!^ y B 


^— 




52614 7259 




8a*fc AopDcAdom 


Deposition of Plane Stewart Burrow - Volume II 


thirty-one ill 
1&4:U 

thousand (2| 
149:19,23 
Thousands [i] 
149:9 

thousands [3j 
149:13: 150:4, 5 

title [i| 

150:19 

Tobacco (1] 

Total (i] | 
t 

n$f*$62:11 


152:10. 14: 158:2 
w*ys(l) 

156:10 
Wa're [1] 

159:24 
what's Ii] 

149:7 

WHEREOF [ 2 ] 

161:12; 162:16 
whichever [t] 

150:25 
wish (1] 

150:25 
WITNESS [3] 

161:112; 162:16 
witness (<] 

160:1; 162:7, 8, 12 
word [ 1 J 
150:25 
word# {2] 

1 17 

m 

:22; 159:1! 

Wll] 

its 

111 

'15 

wtoSm 

17:152:4. 14; 154:10 



~ V- 


vast ( 1 ) 

151:12 
Verbatim (1) 
162:5 

Volume [2] 
146:20: 161:4 
volume [2] 
150:25:151:4 


W- 


wanted (3] 


Concordance by LooK-See{5) 


http floflSiwpo mr 


52614 7260 

















http://legacy.libraryucsf.eLl Li'tid/rm r07a00/pci^documents.ucsf.edu/docs/kfjl0001 







RJ Reynolds Tobacco Company 
W nsion. So CT. N C 27 102 


://lega£e§* 



June 17, 1982 


fiike Henkel 
ta^ Resources 1 ,^ 
lie 610 - Gaj? 

S Peachtree Stic 
anta, CA 3f 
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It, N.E. 


|ed to our industry model development project: 


Today I rep^Md the three graphs you did for me on 6/10. As 
you brpbat^iknow by now, the mailing of these was delayed in 
....■yoijpbfficiRiw! Jim tabel shipped them by Federal Express on 
6/lRiR^ Unff^unately, 1 cannot make sense of them, since 
aetpa^ industry is not shown for reference. (The scale 
. doesn't heap'since 1 don’t know whether it‘s quarterly or 
annual norlpBa^i magnitude the scenarios might generate.) 
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t^cse graphs with actual also shown and produce 
Iplots showing scenarios where: 

• Tnci^^^ and rate for 14-17 are fixed at 1965, 

• All ^^^g^ar-olds adopt both incidence and rate of IB-24 
U9 CPlel). 

• And# either: 

- All 18-24 and older cohorts keep their 2 and ft, 
or 

- All 18-24 and older keep their incidence and 
adopt the older cohort*s rate. 

These should cover all the bases of interest for the AGCKIX 
questions and allow us to proceed with the model. 
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• Weighted price per peck of cigarettes in cents, 

(previously submitted). 
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Cdunt of M.Y. Tir.es articles related to smoking and 
h#aJ^h^(previously subraitted ). 


Nanberlof Readers' Digest articles on smoking and 
per cover date and estimated release date 
(ftr^lpusly submitted). 

Dt^^l^ariable representing issuance of Surgeon 
G< ne'ral 's reports. 


RESTRICT 



W^ghted average tar per cigarette. 

(relating to pregnancy advice) are shown on one 
stress factor charts, 


ON OPPORTUNITY TO SMOKE 


Sjf&eci'ty index of state legislation restricting 
smoking. (Level is artificial.) 

cigaret vertisi:;g 


s in FTC regulations on ad/package warnings 
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Gross count of births, deaths, marriages and divorces, 
with a sum which may represent change in household 
composition. These series should be indexed to the 
adult (18+) population series used throughout the 
model. 

Gross consumption in gallons of beer, wine, and 
distilled spirits, with a total weighted by alcohol 
content. This is to be converted to per capita basis 
also. (Previously submitted.) 


DSB/ch - 6/17/02 
Code: 6.3 


&M0003741 


cn 

ro 

cn 


http ://legScyi(ii»alTjttpeSf nts. ucsf. edu/docs/kfj 10001 



I'.': 


For GPP’s on ar.ti-snoktng commercials (Health Factor) use the 
v data already in your S'/s ten, except set 1975:4 through 1982 :1 
at 456. If 3 find a source of actual recent data. I will 
call immediately. 

I believe this completes all of RJR'S data development except 
the cigarette advertising series. 1 am waiting for some data 
to convert dollars to exposure, per your suggestion, and will 
send as sdotp^s possible. 

The Census Btj|eau informs me that they will publish revised 
annual pgp^lalions by age for 1970-1981 in about three weeks. 


trends we are'attempting to explain. 



ovided earlier 'unless It is to be published) 
er, 301/763-5002. 1 hope DRI will consider 

ing the revised data, since the 2.St error in 
1980 may be significant in relation to the 
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•Dated 12/31/70, believed issued 2/26/71. 


Jljlgsf‘Dated 3/18/75, believed issued 7/75. 
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j..^***Adninist r ative printings not issued to public. 
••••Gori Report (not Surgeon General per se). 
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PRELIMINARY DATA - AS OF JUNE 1998 


Table 45. Estimated Number (in Thousands) of Person* Wbo Began Daily Cigarette Use During Each 
Year 1965-1996, Their Mein Age at First Daily Use, sod Annual Age-Specific Rates ofFirjt 
Daily Use (per 1000 Person-Years of Exposure), Baled on 1994*1997 NHSDAs 




1384 



1464 

1651 

1578 

1747 

1797 

1851 


AGE-SPECIFIC RATE OF FIRST USE* 


MEAN 


AGE 

12-17 

18-25 

26-34 

17.9 

44.0 

106.2 

7.9 

17.9 

42.6 

117.0 

6.0 

18.7 

48.1 

100.8 

14.8 

U.5 

49.7 

155.2 

6.4 

18.0 

57.1 

116.4 

18.0 

17.3 

52J 

101.9 

63 

18.0 

58.0 

117.9 

15.0 

17.9 

57.7 

95.4 

25.4 

17.9 

6SJ 

106.5 

25.6 

18.9 

662 

109.2 

23.7 

18.4 

49.4 

87.1 

14.5 

18,1 

54.8 

93.1 

17.6 

18.4 

66.1 

108.0 

12.9 

11.3 

59.6 

88.1 

14.4 

19.0 

54.7 

92.5 

16.7 

18.7 

51.6 

81.7 

10.5 

19.1 

56.4 

73.3 

14.1 

18.7 

492 

733 

11-9 

18 J 

43.8 

73.9 

133 

18.4 

52.3 

65.4 

11.1 

18.7 

50.2 

662 

10.8 

18.0 

56.7 

69.5 

10.0 

18.4 

51.8 

68.0 

10.4 

18.5 

512 

60.8 

11.4 

11.7 

53.1 

61.4 

7.1 

18.3 

57.1 

63.6 

13.9 

18.1 

57.6 

58.0 

13.3 

18.2 

61.9 

69.1 

11.9 

18.8 

58.7 

60.0 

12.6 

17.9 

67.7 

68,9 

10.4 

17.8 

71.8 

623 

11.3 

173 

77.8 

68.4 

7.5 


'Lew precision; no cniauu repartee. 

* 'Estimate rounds to zero. 

1 The numerator of each rate equals the number of persons who first used the drag to the year (times 1000). The denominator of each rate equal! 
the number of persons who were exposed to risk or 6ni me during the year, weighted fcy thcr estimated exposure lime measured in yean for 
example, for the age coup 12*17 in 1990, the denominator b (he sum of three eompooeoo: 

(1) those persons 12*17 yean old io 1990 who first iced the drog in 1919 M carder, ones a weight of zero. The weight U tern since they 
had rert> exposure to the risk riUntw in 1990. 

(2) dto« who nm and the drag in 1990 time* a weight of .J. The weight of J assumes that then people, on average, first used the drug at 
midyear and consequently have ■ half year of exposure (Le. the fiol hair of the w.) 

O) those who never used, or those who first used the drug in 1991 or Later, times a * eight of one. The weight of one assumes their exposure 
to the risk of lust use during 1990 was for the whale veer. 

welghL 


' Estimated using 1997 data only, 

Source: SAMHSA, Office of Applied Studies, National Household Survey on Drug Abuse, 1994-1997. 


Each person Is also weighted by fcii/bcr sample 
■ Estimated using I99S. 1996 and 1997 data only 
’ Estimated using 1996 and 1997 data only. 
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Yeah, I mean you told me the first time we met 
you were very proud of the company for whom 
you worked, very proud of what you did. 


DEPOSITION 

EXHIBIT 


http://legac 


DIANE BURROWS 

Absolutely and proud of the work that I 
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contributed, some of which gets questioned 
out there in the open world. There was no sins 
committed that I saw. 

PETER JENNINGS 

So why was it important do you think to 
develop a strategy to attract young smokers? 

DIANE BURROWS 

T' develop a strategy to attract younger adult 

pLwwJy 

* trs... 



PETER JENNINGS 

ihhm. 

DIANE BURROWS 

aolds brands. Well, if you look at the 
history of the cigarette market, there have 
l^sei*4 relatively few really big important 

ids. If you go back through history what 




pou llnd is the success of each of those brands 
is built by their appeal to younger adult 
smokers. Younger adult smokers choose 
those brands and that is the way those 
brands are built. There’s an arithmetic to it. 
This years smokers 18 plus, 100% of the 
market. If I have a ten share brand, next year 
those smokers are not 100% of the market 
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anymore. They're 99% because there's a new 
group that comes in. And my brand share will 
grow or decline based on my appeal to those 
younger adult smokers. Do they want to 
smoke my brand or do they choose another 
ijjrand? Not do they smoke or not but what 
blend do they choose and you can go back 
Hi rough history and demonstrate that -all the 
! bands from Pell Mell or Pall Mall, however 
tee to say it, to Winston, Marlboro, on up 
a ugh today, that’s the way that cigarette 

is grow and decline. 

I 

PETER JENNINGS 

When you were working in the strategic 

, division at RJR, your company was 
Ig badly beaten up my Phillip Morris... 

DIANE BURROWS 

Absolutely. 

PETER JENNINGS 

...among what you call young adult smokers. 

What was the situation? 




DIANE BURROWS 


What was the situation? Something like 
Marlboro had a 60 share among smokers 18 
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to 24 and Reynolds had a 15. That's a pretty 
big gap. And when you think about the 
dynamic I’ve just tried to explain to you, 
Marlboro has a 60 share among smokers 18 
to 24, next year they'll have a 60 share among 

smokers 18 to 25 and 26 and 27. That's the 

§!**• ^ 

ley’ve grown to be a 30 brand and 

! be a 60 share brand, using 

. numbers. 

PETER JENNINGS 
3 , it was important for any cigarette 

tiy to continue to attract smokers at 
OTunger rather than the older end of the 




DIANE BURROWS 
and another reason is that they 
i't settled in on what is going to be their 
brand of choice. Smokers typically try a 
number of brands before they find one that 
really suits them. And then they stick with 
that brand. That's the nature of smoking, the 
nature of the business. If you let somebody 
settle in with a brand for 20 years, you have a 
really big job to try to sell them a different 
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cigarette brand. So it’s a lot easier to be 
interesting to those smokers, to give them the 
kind of products they want, and advertise 
them in a way that will interest them, and get 
their business before they’ve settled in with 
Mother brand. 

C: ^ PETER JENNINGS 

Rd Reynolds became increasingly successful, 
am I right? 

DIANE BURROWS 

Yes. 


. PETER JENNINGS 

You,,were a significant factor in that. What did 

Jtnrdo? 

DIANE BURROWS 


J I worked on it. I spent a couple of years 
; and trying to communicate to the 
company what I could learn about younger 
adult smokers, why Reynolds brands were not 
as appealing to them as other brands on the 
market, what kinds of things might make 
Reynolds brands more interesting to those 


younger adult smokers. Two years of work is a 
lot of work. One of the things we did was again 


« 
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looking back in history, what are the kind of 
themes, what kind of marketing has built 
successful brands or led to their downfall. And 
the theme that emerges is the brand that 
succeeds is the one that's better in tune with 
tfie times and the attitudes of those younger 
adu*t smokers in a given point in time, 

PETER JENNINGS 

Why was Marlboro doing so much better than 

i .1 

KJ Reynolds products? 

fe DIANE BURROWS 

Stalled in the 60s. Again, in tune with the 
times., out of touch with the times is the 


PETER JENNINGS 

Vfms. it the Marlboro man that made the 
difference? 

DIANE BURROWS 


Originally I think it was. If I could remember 
the 60s I guess you can too. The 60s we 
essentially had a war between the generations. 
You can’t trust anybody over 30. I mean, there 
were riots in the streets. That was the 60s. 
Those younger adults were out to change the 
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world. They were going to make everything 
different. OK, it was them against the world 
and that's exactly the kind of image, attitude if 
you will, that that cowboy campaign 
represented. One long cowboy, serious, 
ffnsmiling, out there to conquer the prairies 
'§§j!y|hat Jit with the attitudes that younger 
adults had in those days. 

PETER JENNINGS 



DIANE BURROWS 

'ington on the other hand, was still.. 

PETER JENNINGS 


pllgy- 

DIANE BURROWS 

lifting ads with happy pony tails and crew 
HffiWand let me tell you, there was nothing 
that the younger adults of the 60s were more 
out of tune with than happy pony tails and 
crew cuts so Marlboro took over from Winston. 
PETER JENNINGS 

So, you tried to go from one cowboy to one 
camel. How did you do it? 
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DIANE BURROWS 

Well, again, it's the same theme. What was in 
tune with the times, and we were doing this 
work in the 80s. And you talk to younger 
adult smokers, you look at what other 
Companies are doing and other categories, you 
l&iQW, beer, liquor, cosmetics, not cigarettes, 
because the temptation in cigarettes is-to kind 
of copy what seems successful. But that really 
ne arer works. So there was a small group of us 
who were assigned for about 6 months to talk 
TOyounger adult smokers, see if we could find 
out what was different about the way they 
thought about life than the ones that felt 
Marlb oro. Was there anything different? 

did the company do? 

NN PETER JENNINGS 

What did you And out from the young 
smokers? 


DIANE BURROWS 

Well, the first thing they told us was they 
were not out to change the world. The world 
was too big for that group of younger adults 
and they knew they'd never do it. The main 
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thing that was on their mind when we asked 
them, for example, how do you consider 
yourself different from past generations, was 
they thought past generations had made kind 
of a big mistake, that they’d let themselves fall 
1 a rut, that you get to a point where every 
ag you get up, you go to work, you go 
0. you watch TV, you fall asleep in the 
8®! you get up the next morning and go to 
wprk and it's over and over and over and it’s 
toting. It's no fun. And they said, OK, I know 
|j|pjj|j|ing to have to work all my life but I want 
to keep a little fun, a little excitement in my life. 

I don t want to just get into this dull, boring 

■ ~s 

rut. 

I 

PETER JENNINGS 
Joe Camel emerge out of all this? 

DIANE BURROWS 


Well, Joe Camel is not in a rut. He's fun, he’s 
exciting. Yeah, you suppose he goes to work 
but he also shoots pool, plays darts, plays 
cards. He's got friends. He's not this loner 


cowboy out there, all by himself against the 
world. He’s got a few friends that he’s 
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Interested in, that he likes. It’s a lifestyle, if 
you will, and he.. 

PETER JENNINGS 

And how did he come into, how did Joe Camel 
eqme into being? 

DIANE BURROWS 

r~ 3 

Well. it was a whole series of things. The work, 
talking about what do younger adult smokers 
think, what would interest them, was kind of 
group work. The actual campaign itself took a 
Pioie nother evolution, OK. How do we make a 

S e, campaign that communicates this to 
:? One of the things that happened was 
we had a very bright, young brand manager on 
QHpll on that time who really got the 
message, about, we’ve got to do something to 
llfiffcirt our brands among younger adult 
smokers and here are the kinds of things we 
could do that would be interesting. And she 
took several elements that had been around. 
One was the French Camel, where in France, 
they had had a kind of goofy looking camel, 
like bursting through a pack, as if It was in a 
circus through a hoop. And that, that 
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wouldn't, have sold over here but they took 
that and Americanized it and turned it into 
really, a person, a kind of Joe every man 
smoker, where that goofy camel face became 
Joe’s face. And the camel's always been Joe. 
Peter. 

' PETER JENNINGS 

What sort of future do you think RJ Reynolds 
v. oultj have had if Joe Camel had not been 

ckdfcdoped? 

DIANE BURROWS 


Well, it certainly would have made it a lot 
haygigr to gain business or to hold business, 

It's an uphill battle. Again, 

; somebody’s settled in with a brand and 
;i#e satisfied, it’s an uphill battle to get 
Sto change. 

PETER JENNINGS 



And what happens to RJ Reynolds if you 
don’t get these young smokers you’re 
referring to? 


DIANE BURROWS 


Business declines. Unless you can come up 
with a breakthrough every year, some, you 
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know, big innovation that gets a lot of smokers 
to switch to your brands from their brands 
they’re perfectly happy with. That's a lot of 
work. That’s a lot of innovation. 

" PETER JENNINGS 

ps it^fair to say that Joe Camel made a 
significant difference to the tobacco 
eofl^Betition? 

.; DIANE BURROWS 

fg&M mean. to Marlboro? 

1*1 , PETER JENNINGS 


DIANE BURROWS 

Well, I don't think Marlboro's having any 
problems but it certainly made a difference to 
PR|ffiolds’ business because this gives 
Reynolds a success to build on and something 
in the company’s stable, that has a positive 
momentum. And every company needs that. 
You can’t fight from a downhill position all the 
time. 

PETER JENNINGS 

I think part of what you've been telling me, 
has it been the result of some of your 
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marketing studies? Am I correct? 

DIANE BURROWS 

Yes. All of these were marketing studies. 

PETER JENNINGS 




This is all the result of marketing studies. 

■ DIANE BURROWS 

| Ur® hm. 

, PETER JENNINGS ' 

■ \||iat else did you find in those studies that 
led you to develop this campaign? Or should I 

|€||Vput it another way, is there anything else, 

yjgj^jere anything we've missed in terms of 

J|j||elopment of this particular campaign? 

LZr DIANE BURROWS 

f % 

Well, there are a lot of attributes. If you will, 

SWhfere you try to refine the fit between what 
the Camel advertising communicates to 
smokers and, you know, what you 
communicated last year. You always try to 
refine and improve. So there's lot of 
descriptors and tweaks, but I think the 
essence of Joe is to be a smoker in today's 


world and to get that reaction from smokers, 
hey, they're talking to me, by illustrating a 
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lifestyle that smokers relate to. 

PETER JENNINGS 

So. if I had to tell you. correctly, this Joe 
Camel who's cool and hip and has a good time 
iand a colorful time in life, and smokes, is 
feeant to be appealing to others, correct? 

DIANE BURROWS 


PETER JENNINGS 
|, to people who don't smoke or people 
pho do smoke? 

DIANE BURROWS 

*!^S)lutely to smokers. Let me tell you the 
(worst thing you can do with an advertisement, 
■orst insult an ad can get is you take an 
to smokers and they say, uh-uhn, that 
like a non smoker ad. 

PETER JENNINGS 




Now that's interesting. What does that 

mean? 

DIANE BURROWS 

What it means is if I show a corporate 
executive in a pinstriped suit smoking a 
Camel, they're going to uh-uhn, that guy 
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doesn’t smoke and he sure doesn't smoke 
Camel. You're putting me on here. This is a 
bunch of baloney and they resent that. You 
have to be honest with smokers. These are 
honest, hard working people. We’re, I'm a 
picker and we're not some group of outcasts 
or maybe we are but we don’t deserve to be. 

PETER JENNINGS - 
That’s not what I'm driving at. I'm driving a 
little bit at whether, whether Joe, is Joe Camel 
SS ^ campaign designed to attract people who are 

ah'-edy smoking or to attract people to smoke 
your brand? 

H DIANE BURROWS 

Smokers only. Not to attract people to smoke, 
p | PETER JENNINGS 

Well how do you attract young people to 
smoke in the first place? 

DIANE BURROWS 

You don’t. People make that decision on their 
own. It’s part of a whole lifestyle decision. I've 
seen study after study, not Reynolds studies, 
government studies, outside studies, and 
every one of them says advertising doesn't 
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influence that decision. It's part of your 
lifestyle choice. Who influence your lifestyle? 
Your peers, your friends, your family, the 
people who you care about and your 
Experiences in life. It isn’t advertising and let 
me tgll you, it’s hard enough to make an ad 
smokers interested in smoking 
1, much less non smokers. It isn't- 
possible. It doesn’t happen. 

PETER JENNINGS 

Why specifically were you targeting 18 to 24? 
'That’s what you’re, RJ Reynolds always says 
we’re targeting very specifically 18 to 24. 

DIANE BURROWS 

! think nowadays it’s 21 and over, but in 
/■s I was working on this it was 18 to 24 
ie reason is this dynamic where you 
have to interest smokers before they settle in 
to a brand. If they settle. If they’ve been 
smoking Marlboro for 20 years, they’re not 
going to be interested in what any other brand 
has to say. 

PETER JENNINGS 

But how,, what in your studies, or what in 
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your research leads you to target smokers 18 
to 24? Why not 19 to 23 or 17 to 26? 

DIANE BURROWS 

Well, it's not 17 to anything because legal 
smoking age is 18 by. I think, every state's law. 
■ not 19 to something? Actually, I 
sc the history of it is you buy data from 
[ that's a standard age break. -18 to 
; also one that makes sense. That's 
people switch brands the most. That's 
when they kind of decide what brand to settle 
i. And so that’s where you have the 
opportunity to influence their brand choice. 
PETER JENNINGS 
Ijyhen you were doing this, you... 
wE DIANE BURROWS 

l say... 

PETER JENNINGS 

Sure. 

DIANE BURROWS 

18 to 29, sure. 

PETER JENNINGS 



But you don't really want them at 29. You 
want them as young as you can get them or as 
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young, do you want to get smokers as young 
as possible? 

DIANE BURROWS 

That, no, is the literal answer to that. The 
point is to approach smokers with your brand 
before they're entrenched with another brand. 
Now it depends on the individual when that 
happens. Some people I suppose are already 
fflfthched with a brand at 18. Some at 30 
Haven't really found what a smoker would 
l my brand. 

PETER JENNINGS 

frying to get at the business dimension of 
ST‘ What do the studies tell you, if they tell 
low old kids are when they usually start 


DIANE BURROWS 
No studies I did tell you that. Government 
studies do. 

PETER JENNINGS 
What do the government studies say? 

DIANE BURROWS 


The government studies say approximately 
two thirds start before age 18, the last one I 
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saw. 


PETER JENNINGS 


So from a business point of view why are you 
waiting until kids are 18 before you're 
pressing them to smoke your brand rather 
than somebody else's, if it’s so important to 
>g^t them before they get settled in on another 


DIANE BURROWS 

did Reynolds not do that? That’s their 
policy. That's their belief. They don’t believe 
iaf’teenagers should decide to smoke or be 
fenced in that decision. 

PETER JENNINGS 

t that’s not a very good business decision, 


DIANE BURROWS 


Not all business is cold hard logic. Business 
people are people too. Reynolds believes kids 
shouldn't smoke and they’ve been very iron 
clad in that as a policy, as a principle, and as a 
belief. Reynolds does not talk to smokers 
under 18. these days under 21, 
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PETER JENNINGS 


And was that always a live concern in both 
your research and in your development of the 
young smoker program and then in the 
development of the advertising, was it always a 
lifre concern? 

| DIANE BURROWS 

Absolutely. 

** ; PETER JENNINGS 

That Vou were not going to appeal to kids 
under 18. 


. DIANE BURROWS 

Wey/ere not going to talk to anybody under 
|BTT!h e only discussion of people under 18 is 
we're not going to discuss people under 18. 
That's the company policy. That's it's belief. 
tfflPl a principle. Is a 17 year old that 
different from a 21 year old? That I don’t 
know. I don’t know how I'd draw an iron 
curtain at 18 and say, well I can’t go out to 17 
year old and say, gee, let's make sure you 
don't like this ad. That's, that would be 
turning it around backwards. I can't do that. 


* 
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PETER JENNINGS 

The suspicion is always the other way around. 
The suspicion among the industry’s critics is 
that in the industry you turn a blind eye'to 
those under 18. My question to you was do 
. believe that throughout RJ Reynolds there 
. absolute constant notion that you 
S not appeal to anybody under 18?- 
DIANE BURROWS 


PETER JENNINGS 


OK; let s change. 
(ImTAPE 1] 
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BEGIN TAPE 2. 




S 



DIANE BURROWS 


Well, just from, I mean, it was kind of rapid 
fire but the drift I got was you're asking 
qi cestions more or less to the point of did we go 
risearch that those don't appeal to kids. Who 
coi^d we do that? 

PETER JENNINGS * 


No, I didn't ask that. 

DIANE BURROWS 

, what was it. maybe I missed something. 

^ PETER JENNINGS 

: ~. i 

My cjpestion on that, what.. 

DIANE BURROWS 
, I, hmm? 

PETER JENNINGS 

iie what you think your concern is. 



DIANE BURROWS 


Well I was, I wasn’t real sure what you were 
asking when you said something about, what 
did you say, dead zone? I don’t know. 

PETER JENNINGS 


Dead zone? Never used a word like that. 


http y/le^isytjjbr^rffjuc^teEtii/M/trailiff'^aOQ/pdfits. ucs’f .edu/docs/kfj 10001 


52614 7306 






Media Transcripts, Inc. 

PROGRAM ABC PJS TOBACCO-DIANE BURROWS, TP 2 Page 24. 



8 





DIANE BURROWS 

Well, what word was it? Well, maybe I’m... 

PETER JENNINGS 

I'm not quite sure what you’re referring to, 
though, 

P DIANE BURROWS 

You’re saying this is on film? 

PETER JENNINGS 
Yeah. but that's all right. 

1 t DIANE BURROWS 

OK. we're just talking. 

PETER JENNINGS 


h—\ 


DIANE BURROWS 

k was something you were asking about 
did Reynolds do anything to ensure it 
^^fln't appeal under 18. 

PETER JENNINGS 


No. I asked you. I’ll tell you exactly what I 
asked you. I asked you, I asked you why you 
targeted what you call young adult smokers 
between 18 and 24, why not 17 to 23? Why 
not 16 to 21? Why not 19 to 25? 
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DIANE BURROWS 

OK, and then there was something after that, 
right? 

PETER JENNINGS 

iThen I asked you, did you know how old kids 
gjfl' when they start smoking. At least, they 
maylhave been in that order. And what I’m 


Upg to understand is, because you helped 
WWtjgether the marketing, business scheme 

a t, if kids, if kids start to smoke younger 
e first usual brand for a young adult 
fiSlter is important.. 


DIANE BURROWS 


PETER JENNINGS 

plfW wait until they're 18, and you told me it 
MM^eynolds policy. 


Right, it is. 


DIANE BURROWS 


PETER JENNINGS 


That’s what you said. 


DIANE BURROWS 
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PETER JENNINGS 


You happy with that? Do you want to say it 
again? 

DIANE BURROWS 

Well, that's certainly the point. OK, it was just 
something confusing about insuring it doesn't 
y||ie;jl under 18 and I wasn't sure how ... 

PETER JENNINGS . 


: Oh, I get you, all right, yeah, how, well. I'll ask 
you that... 

DIANE BURROWS 

i ...anyone could insure. 

& 

PETER JENNINGS 
Hdw can you insure that the Joe Camel 
program for example didn’t appeal to people 
•under 18? 

DIANE BURROWS 


Well, you really can't Insure that kind of thing 
unless you're going to go out and do research 
and say, do you hate this ad. And Reynolds 
doesn’t; do research on anyone under 18, 
these days 21, So you can't guarantee that. In 


fact Joe Camel appeals to all kind of age 
groups. I remember going to focus groups 
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with Came! regular smokers, the non filtered 
Camels, and these were mostly 40 and over. 
Their complaint was, hey, we love the Joe 
campaign, but how come he's always smoking 
those filters. So it's not that narrowly 
pargeted a campaign. It's a smoker campaign. 
It's not just 18 to 24. 

PETER JENNINGS 
What does fubyas actually mean? 

DIANE BURROWS 

ti was an acronym. It meant first usual 
iPM!, young adult smoker. 

PETER JENNINGS 

ilAntMwhat does that mean in terms of a policy 
or a philosophy? 

DIANE BURROWS 

pH^Intention was to try to make It dear that 
we weren't talking about people who were 
starting to smoke, deciding whether to smoke 
or not. But about smokers who were in the 
process of really adopting or settling in with a 
certain brain which is what most smokers do. 
That process can take years. 
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Can it really? 


Yes. 


PETER JENNINGS 


DIANE BURROWS 


PETER JENNINGS 

iSause I came across some kids in 

r: y 

Minneapolis a couple of weeks ago and talked 
to them all about their, they were all smoking 
Marlboro, universally smoking Marlboro, so 
kids can settle in, kids, young adults, what do 
yea prefer to call them, young adults? 

U1 DIANE BURROWS 

. t 

'the only people I ever studied or marketed to 
were younger adult smokers. 

PETER JENNINGS 

/inJ all right, I’ll leave that for a second. What 
kindfof kids are you, well, let me ask you 
before that, why Camel? Why did you choose 
Camel to push? 

DIANE BURROWS 

That wasn’t my personal choice. The work we 
did did suggest Camel which, I think, was kind 
of a surprise to the company at that time. 

They probably hoped Winston was an 
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interesting brand to that age group but the 
fact is Winston was not very interesting in 
that day and age and Camel was kind of 
interesting. It wasn't a brand they smoked 
but they thought of Camel as a good brand. 

IPs been around forever. You've got to be a 
godt! cigarette to stay in the marketplace that 
long. 


PETER JENNINGS 
WMatwas Camels’ image at the time? 

T& DIANE BURROWS 

tfcr%tale. Probably a strong cigarette. That 
waa-tfie kind, all the younger adults really 
knew but they knew the packaging was kind of 
tojgjjgsting and that people for years, and 
ow these things drift through the 
, had known Camel is a high 
quality cigarette. Real tobacco taste. Those are 
positives. 


PETER JENNINGS 


And what made you think that younger 
people would find Camel appealing if it's Image • 
had always been of an older cigarette? 
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DIANE BURROWS 

Well, it had a quality heritage and that's 
something to go on. Cigarettes axe not all 
advertising, you know. Product does count 
and smokers prefer a certain taste in their 
pfoQuct. Camel, they believed, was a high 

jP*“ 

qir’Hty cigarette, probably tasted good. In fact 
they talked about it, real cigarette 
Ibitnoisseurs. 

* PETER JENNINGS 

Jut this is what I don't understand. If, if 
youSe trying to attract young people to smoke 
your cigarette and Camel has a reputation... 

DIANE BURROWS 

Young smokers. 

PETER JENNINGS 

&ifc8$ght, young smokers, and Camel has a 
high quality reputation, why don't they 
smoke it? 

DIANE BURROWS 

Because It wasn't for them. It never occurred 
to them that they could choose Camel as a 
brand. A lot of younger adult smokers and 
older smokers didn’t even realize there were 
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filtered Camels in the market at that point in 
time. Camel was a small brand. Well, it still 
isn't a huge brand, but it was small and all 
they knew was really the history.' You know, 
my grandfather told me, you know, there’s 
nothing like a Camel. I'd walk a mile for a 
6 aft el, that kind of thing. 

PETER JENNINGS 

What kind of kids did you find that, that 
Cainel appealed to when you really got the Joe 
Camel campaign going? 

8 DIANE BURROWS 

Never talked to kids, Peter. 

P -H ■ PETER JENNINGS 

Sorry. Is an 18 year old not a kid? 

^ DIANE BURROWS 

That's a matter of perspective. Most 18 year 
old don’t think so. 

PETER JENNINGS 

OK, fine, fine, I don’t meant to, I’m not having 
an argument with you about whether you and 
I are talking about two different things. 

DIANE BURROWS 

Yeah, I think... 
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PETER JENNINGS 

When you, when you got the Joe Camel 
campaign going, I'm older than you so an 18 
year old is a kid to me... 

K DIANE BURROWS 

. the company did. 

PETER JENNINGS 
When the Joe Camel campaign got going what 
kind of young people were you appealing to? 

DIANE BURROWS 

lainstrcam younger adult smokers. 

PETER JENNINGS 
: does that mean? 

DIANE BURROWS 
. does it mean? 

PETER JENNINGS 



DIANE BURROWS 

How do you describe people? I've talked to you 
about the kind of lifestyle that they feel is their 
lifestyle, most of them, Of course every 
individual's different. These are hard working 
people. They expect to work all their Me. They 
just want a little fun, some friends. 
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PETER JENNINGS 
But when you were targeting what you 
describe as the 18 to 24 year old group what 
kind of young person were you trying to' 
attract to your cigarette? You told our 
researchers, for example, that you’d 
categori 2 e them into group, should I remind 


: * DIANE BURROWS 

'Shre„, 

, PETER JENNINGS 

: Rock and rollers, goody, goodies. 

j*. DIANE BURROWS 

CJKpWell, in talking about this we used some 
■ informal approaches to try to break 
■ out of the corporate mold. OK And 
Wipe used statements like preps don’t smoke. 
OK this is similar to the.. 

PETER JENNINGS 

Preppie? 

DIANE BURROWS 

Yeah, preppie. Yuppies don’t smoke. 
Everybody knows that. So, yeah, rock and 
rollers, the kind of music they prefer is more 
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likely countiy or rock and roll, probably not so 
much the symphony. They work blue collar 
jobs, a lot of them, working people. That vast 
middle class that the government’s 
Continually trying to.find. A lot of them go to 
college but they're not necessarily out for a 
Ph.D. They have a lot of these family values, if 
yobrittll. 

PETER JENNINGS 


Aryl you were able, in your marketing, if I use 
fft correct phrase, to target that particular 
group of people and ignore others? 

jSfe . DIANE BURROWS 

Well. Peter, I don’t know how to answer that 

’ \ 

because I don’t know what you mean by 
Ignore. When you... 

PETER JENNINGS 

Well, I suppose If I’m selling Italian shoes, 
there’s probably some people I think, wear 
Italian shoes and some don’t. 


DIANE BURROWS 

Right. 

PETER JENNINGS 


So I assume I’m going to concentrate on those 
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people who I think wear Italian shoes. 

DIANE BURROWS 






Right. 

PETER JENNINGS 
; to understand the marketing 
■ for Joe Camel. 

DIANE BURROWS 

.Well, you’re trying to understand how the 
prospect group was identified, and I’ve been 
trying to explain that we went out and talked 
tbyounger adult smokers, 18 to 24, in 
dpveldping this whole theory, if you will, and 
th^sground work for the marketing, and in 
that we found a number of common themes, of 
bOWsthey thought they were different from 
UPS! generations, the kind of values that they 
SRI? Not every individual, but the large mass 
of those: 18 to 24 year old smokers shared a lot 


of these: common ideas. They didn't want to 
fall into that dull boring rut kind of a lifestyle 
that they thought other generations had 
fallen into and that's what Joe Camel could 
bring to the party. That life isn't all dull, 
boring work. That there is some fun, there’s, 
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it’s OK to wink at life sometimes. You can 
hang out with your buddies and still be a good 
citizen. 

PETER JENNINGS 


E)o you think it is reasonable for people to 
aecffie the cigarette companies for hypocrisy, 
wg||| jthey say that they never target anybody 
below 18? 

Y ••••'•< DIANE BURROWS 


I’ve never seen it done. 

^ PETER JENNINGS 

8®^lu think it is reasonable or unreasonable 
for people to believe that the cigarette 
companies, if they need new smokers, can't 
ignore young people below 18? 

Li - DIANE BURROWS 


Tbebompany's brands need smokers. The 
industry''s been declining in total since about 
1980. That doesn't mean every company has 
to decline, witness Phillip Morris. The issue is 
brand competition. Declining business is 
mature industry, is what you’d call it in 
marketing. And the competition there is for 
market shares and the company that is 
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successful in gaining market share and on 
whatever size market it is. is a successful 
company. 

PETER JENNINGS 


But for some reason you seem reluctant to 
answer what I think is a fairly basic question. 
tea J 1 DIANE BURROWS 

1 d*grt think I'm reluctant so try... 

! PETER JENNINGS 

Well, I must be asking very badly. You know 
and I know that children very often start 
smoking younger than 18. 

DIANE BURROWS 

Um hip. 

PETER JENNINGS 

^ The.govenmnent statistics suggest that. 

ion sense suggests that to people who 


look at young people. 

DIANE BURROWS 


Um hxn. 

PETER JENNINGS 

And if you’re interested in attracting new 
smokers, and you must be in the tobacco 
business because old smokers, I’ve seen them 
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die at some point... 

DIANE BURROWS 

Yes, they do. 

PETER JENNINGS 

. JisW can you Ignore people who are, ignore 
them, younger than 18? 

M DIANE BURROWS 

How can we? We do. Reynolds does. 1 did. I'm 
I’m just not... 

^■L. j PETER JENNINGS 

My question to you. sorry... 

DIANE BURROWS 


“S 


ion’t, it's a conundrum to me. 




PETER JENNINGS 
Well. it. you're in a business... 

DIANE BURROWS 

Urn hm.. 

PETER JENNINGS 

You know that someone is being attracted to 
your product at 13, 14, 15, 16, 17, 18. Would 
you accept that? 

DIANE BURROWS 

I don’t know what you mean by being 
attracted. People decide to smoke, OK, at a 
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variety of ages which according to the 
government and. you know, my experience in 
life, many of those are below 18. I don't think 
it's attracted in the sense that the cigarette 
companies are out to get those people to 
choose to smoke. Frankly, I don't think the 
fawaiiarette companies could do anything about 
: if they tried. And I've never seen them 


; PETER JENNINGS 

My question is simply I think trying to deal 
with reality. If you know that people younger 
than 18 are going to smoke cigarettes and if 
ypu know that the first usual brand of a young 
« fault smoker Is Important to them.. 

", • DIANE BURROWS 

6m hm. 

PETER JENNINGS 

You developed the program. 

DIANE BURROWS 

Yes. 

PETER JENNT 

Why don't you go after, from a 
of view, 13, 14, 15, 16, 17 year 
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because they may get stuck on another brand 
before you can get to them? 

DIANE BURROWS 

People don't settle in a lifestyle and similarly, 
“ '43gt: into a brand until much later in life than 
l that. When did you settle in that what you 
were going to be is a correspondent or an 
anchor man? When did I settle in I was going 
to be a marketer? I was 35. 

PETER JENNINGS 

But your whole program, fubyas, first usual 
ferand young adult smoker, is based on the 
-a^ temise that at, what you tell me is age 18, 
people are settling on a brand of cigarette 
N^ftich they will stay with for life and you want 
:® s tMm. 

* * . DIANE BURROWS 

That may be 18. It may be 24. 

PETER JENNINGS 


Never 17? 

DIANE BURROWS 

It may be 17 but being responsible people as 
well as business people, the policy and the 
belief is 18 is responsible business and 
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responsible citizens. 

PETER JENNINGS 

OK, that's what I just want to establish. From 

your point of view, at RJ Reynolds, it is more 

hx. * 

j^BSftortant to take the responsible position... 

DIANE BURROWS 



J PETER JENNINGS ' 

lose all of the potential business of 
i^wMkers who are under 18? 
iSLrl DIANE BURROWS 

know what happens to that business, 
as you call it. What I do know is people are still 
making a lot of life decisions between. 18 and 
18 and 29. 18 and 52. Because I’m still 
^jmjking decisions. So these people are, 
whenever they started to smoke and I don’t 
know, they’re not entrenched with a brand at 
18, at 21 or 24, the same way a person would 
be at 40 who never smoked anything but 
Camel or Marlboro. That was the point. It. 
Isn’t the first brand they ever purchased, OK. 

The first brand they ever smoked two packs in 
a row doesn’t make something your usual 
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brand. I hear that when kids smoke, they 
tend to smoke whatever brand their friends 
have. That’s not their choice, OK. That's the 
brand at hand. People do make a choice of 
brands and the responsible position is-when 
they are adult, to seek their business, for 
those smokers to choose your company’s 
brands. 


PETER JENNINGS 


; -last me pick up on something you’ve just said, 
^so that I understand you clearly. You said 
young people, you actually said kids, 
tend to smoke.. 

r.. DIANE BURROWS 

There are kids. 

PETER JENNINGS 

&Lrry. You said that kids, or young people. I’ll 
take either one here, often decide to smoke 
based on the brand their friends smoke. 


DIANE BURROWS 


That’s, that's what I hear. 

PETER JENNINGS 


Common sense suggests to me this brings in 
to play the advertising campaign, in a very 
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powerful way. How can you be utterly sure 
that no one in your company thought Joe 
Camel would appeal to people younger than 18 
years old, cause that's another of the 
'criticisms, as you know, which is leveled 

.against you very vigorously. 

m DIANE BURROWS 

This is the question that kind of mystified me 
h before, Peter. 

3 PETER JENNINGS 

*.OK, have I made it more, have I made it clearer 

i#T ? 

DIANE BURROWS 

iHpt really. 

wJ PETER JENNINGS 


:-pK. 

^ DIANE BURROWS 

And I apologize— again. 

PETER JENNINGS 

It's all right, no, it may just simply be my 
failure, let me just, a great many people believe 
that it is hypocritical for the tobacco 
companies but RJ Reynolds particularly to try 
to convince the rest of the world that Joe 
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Camel is in some way not designed for people 
under 18 as well as over 18. Do you think they 
have a point at all? 

DIANE BURROWS 

It was not designed for anyone under 18. I 
J?waf there when the idea was first seeded. And 
18 and over. Why not 35 to 49? 
use the company’s business was doing 
fine among 35 to 49, thank you. Where 
company didn’t have enough business 
18 to 24. 

PETER JENNINGS 
do you think so many people out here 
have the notion that even though the tobacco 
companies, RJR, let me rephrase that, why do 
you think so many people out here have the 
notion that RJ Reynolds knew that Joe Camel 
would appeal to people under 18? 

DIANE BURROWS 

I suppose they think everything in tobacco is 
a devious plot. 

PETER JENNINGS 

And that's, there's nothing to that at all. 
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DIANE BURROWS 


To that? 


Umm. 


PETER JENNINGS 


DIANE BURROWS 

ere are no devious plots. There were no 
; to attract anyone under 18. No plans, 
wo intention of Influencing anyone’s'decision 
tp smoke or not smoke. 

bXd PETER JENNINGS 

*OK. 

DIANE BURROWS 

The entire point was that Reynolds as a 

^ company needed more legal younger adult 

. j 

NHuokers to choose their brand. Camel 
^Happened to be the brand that was a little bit 
Interesting and that had a smart brand 
manager who could talk to an agency and 
come up with a campaign that interested 
these people. That's how it happened. 

PETER JENNINGS 

Now you know I’m bound to ask you only one 
personal question, only. You smoke. 
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Yes, 


DIANE BURROWS 


PETER JENNINGS 


You know it can kill you. 

DIANE BURROWS 

That's what the surgeon general said. 

PETER JENNINGS 


do you smoke? 

DIANE BURROWS 
Why do I smoke? Because I enjoy it. What do 
f .think about health? Is that your question? 
PETER JENNINGS 
asked It. 

DIANE BURROWS 

TYir me, as a smoker, the whole point of health 
is to be able to enjoy life. If I have to give up 
everything I enjoy for health, then I think I’ve 
lost the whole point of it. It's my choice. I 
smoke. That's what I want to do. 




PETER JENNINGS 

Do you think we could generally be more . 
vigorous In trying to dissuade young people to 
smoke? 
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DIANE BURROWS 

We. meaning the government? 

PETER JENNINGS 
I guess everybody; The industry, the 
government. 

jjsr DIANE BURROWS 

Well, obviously the government can be more 
vigorous in anything it chooses so certainly 
H the literal answer is they could do it. I don't 
1 thtnk it would make any difference. Fewer 
f younger adults choose to smoke today than 
psdid 5 years ago, 10 or 20. The incidence, it’s 
called, of smoking among younger adults has 
" ""been declining since the 60s. It’s going to 
continue to decline. That's a fact and it 
^influences the size of the cigarette business. It 
doesn't mean that company's can’t be 
effective marketers, in getting whatever 
number of smokers there are to choose their 
brands. 

PETER JENNINGS 

But if the base is going to decline, namely the 
base of young smokers is going to decline, 
isn’t it ever more important for tobacco 
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companies to be sure that they have the 
younger smoker? 

DIANE BURROWS 

No. Not really. It's really about market share. 
£an, what tobacco stocks sell at higher 
i if smoking was the in thing and 

> was adopting it? Well, probably so. 
not all business grow forever. That's the 
« ;»ay it is. Tobacco is a mature category. 

foody expects It to grow, nobody’s working 
lake it grow. 

PETER JENNINGS 

fit is It true to say that RJ Reynolds needs 
-replacement smokers at the young end every 
■ to replace the smokers at the old end who 




DIANE BURROWS 

Certainly, to hold share. What's your point? 
PETER JENNINGS 


No point, just a question. 

DIANE BURROWS 

There are plenty of them out there, let me take 
a guess, an educated guess, that Reynolds has 
maybe a 15 or 20% share among smokers 18 
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to 24. We have a big competitor who has, let 
me guess. 75%. There's plenty of business for 
Reynolds to compete for in 18 to 24 without 
worrying about how many start to smoke or 
don't start to smoke. There’s plenty of 

business out there to be gained. 

"<r- 

PETER JENNINGS 

V Q* 

DIANE BURROWS 
Legitimate smoker business. 

PETER JENNINGS 

Anything else you want to talk about, add. 
say, clarify? We’ve covered the program. 
--We've covered your development program. 
We’ve covered your role In the program. We’ve 
covered why you did it. 

DIANE BURROWS 
Are you satisfied? 

PETER JENNINGS 

I’m probably not the one who’s going to judge 
here. All right let’s cut this. 

END OF TAPE 2. 
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DIANE BURROWS 

Well, so I'm wimp, I mean. I don’t see this. 

PETER JENNINGS 

Ever. I mean, I've never been called that, ever. 
[OFF CAMERA COMMENTS] 

: r s . PETER JENNINGS 

, You take me at your leisure from why you felt 

'..1 

the need to develop the fubyas program, what 
yl is. what it meant and where it took your 
Bompany. 

w DIANE BURROWS 

Tell you the story? 

PETER JENNINGS 
If you wouldn't mind. 

4 DIANE BURROWS 

; 4 I'll be glad to. Fubyas stands for first usual 
brand younger adult smoker. That was a 
language that was used to make it plain we 
were talking about smokers Not people who 
were deciding to smoke or creating new 
smokers but existing smokers. First usual 
brand, it was really just a convenient phrase. 
The point was smokers who are not 
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entrenched, settled in, life long committed to 
one brand or another, which many smokers 
do. The points I wanted to make in the first 
phase of that so called fubyas work, there were 
jpa!|y two. One was that Reynolds brands 
^wer^p not performing well among smokers 18 
r: toand they allowed this situation to 
yepntinue ultimately their whole business 
yglguld dwindle, because 18 to 24 this year this 
to 25 next year, and so forth. And 
lately if you don’t interest those smokers, 
,pre fallin g out of touch with the times. We 
ed history to demonstrate over and over 
Mhsd strength among the younger adult 
' ■'Smoker group, and it really isn’t critical 
■ whether you say 18 to 24 or 19 to 25. 18 to 24 
:: is legal and it’s convenient. It fits with a lot of 
data sources so that’s what we talked about. 
We looked at history. We looked at how 
brands are in touch with the times or out of 
touch with the times. How did Marlboro take 
over from Winston and other brands through 
history? Clear back to 1925. And you could 
demonstrate over and over the simple aging 
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dynamic means that todays market is built of 
smokers who were once 18 or 24 and now 
we're all 50 something. The whole market 
builds that way. You have to have corporate 
, '^Sfepfngth in the 18 to 24, however you want to 
^define younger adult smoker group to have 
WSfig term business success. That was the key 
locational point, if you will, for RJ Reynolds. 
Cy'd been focusing on short term switching. 

; idea every year. And they're pretty good 
yt. But It’s an uphill battle. 

PETER JENNINGS 


. Were they impressed when you took this 
"notion to them? 

DIANE BURROWS 

|ey were, they were very impressed, yes. I 
. they were. That's a good word for it. 
Kind of worried. 

PETER JENNINGS 

Because? 

DIANE BURROWS 

Because it suggested that they really had to 
change the way they were doing their 
marketing for long term success. 
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PETER JENNINGS 

Why do you think RJ Reynolds settled on a 
cartoon character? 

DIANE BURROWS 

- T don't think of Joe Camel as a cartoon. 

L. ,, s . PETER JENNINGS 

! %h, really? 

DIANE BURROWS - 
L No. I think of Joe Camel as a person, a 
^Upson who exhibits a certain way of looking at 
life, a certain way, a lifestyle, if you will and the 
benefit of a camel is one. it's kind of fun. And 
there's nothing wrong with advertising that’s 
ailttle bit fun. It doesn't all have to be dull and 

J 

..fearing. And another plus to having an 

.. . Jlistrated character is is Joe’s 25 or is he 50? 

Is he short, is he tall? Is he blonde? If you 
have people in advertising you can get all 
caught up in what are they wearing? How do 
they look, you know? Have they got the latest 
styles and you lose the underlying message of 
we’re for people who are interested in this kind 
of lifestyle. And smoking is part of that 
lifestyle and Camel wants to be part of that 
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lifestyle too. That's being relevant, and a 
relevant brand is more likely to be purchased 
by a smoker next time they go in-the store. 

PETER JENNINGS 

Nov,'just clarify for me cause I’m not sure I 
understand this from your point of view. 

DIANE BURROWS 

PETER JENNINGS 

■ do you think young people are attracted 
smoking? Let’s start that for a second, 

W do you think young people are attracted 
itb smoking in the first place? 

—x. DIANE BURROWS 

fm really not an expert on that, Peter. I can 

jr 

i .t'-Ll you what I’ve seen in my life. I could tell 
you what I’ve read In government studies. It 
isn't a marketing issue. It isn’t anything I ever 
studied at RJ Reynolds. Do you want me to tell 
you what my general understanding is? 

PETER JENNINGS 

It's up to you. Yes, I would. 

DIANE BURROWS 

My general understanding from government 
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studies is that smoking is kind of part of a 
lifestyle choice. It's usually influenced by do 
my friends smoke, does my family smoke? 

And by what are my aspirations? Like if I 
want to be an MD I probably will choose to not 
smoke. If I want to climb the corporate ladder 
to the executive board room these days I’ll 
probably choose to not smoke, because a lot of 
executive board rooms are not very friendly to 
smokers. 

PETER JENNINGS 

Why are you not going to smoke if you want to 
become a doctor? 

DIANE BURROWS 
Because doctors focus on health. 

PETER JENNINGS 

Continue. 

DIANE BURROWS 

Do you mean do I think cigarettes are good for 
you? No. 

PETER JENNINGS 

I didn’t ask you that. I didn’t ask you that. 1 
didn't ask you that question. I just, I asked 
you, 111 ask it again. Well, you’ve answered 
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part of it. How do you think people are first 
attracted to smoking? Now as someone who 
developed... 

DIANE BURROWS 

understand that’s not my expertise. 

PETER JENNINGS 


.derstand that. I accept that. 

DIANE BURROWS * 
v do you think they're attracted to 


PETER JENNINGS 

^Qglen by their peers, but what I don’t 

uriderstand and I really genuinely don't 
understand this... 

DIANE BURROWS 


PETER JENNINGS 

You think I’m after you but the truth of the 
matter is I just genuinely don’t understand... 


Well, HI try. 


DIANE BURROWS 


PETER JENNINGS 


Is when you develop a program or a campaign 
like Joe Camel- 
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DIANE BURROWS 

Well. I was the ground work. The campaign 
was marketing but, yes, when... ■ 

PETER JENNINGS 
Why do you believe it will appeal to only 
smokers and not to non smokers? I just don’t 
|it that. 

DIANE BURROWS ' 

l Because there’s a, the things you can do in 
Iptef market is you can recognize that 
/smokers and non smokers have a number of 
I differences in their lifestyles and attitudes. 
And focus on smoker attitudes. 


—^ PETER JENNINGS 

you telling me that it was absolutely 
^jP&ntlal or even critical for RJ Reynolds to 
attract smokers to Camel? 

DIANE BURROWS 

Absolutely. Well, to any brand we could but 
Camel Is the one that turned out to be viable. 
PETER JENNINGS 

What would RJ Reynolds do about attracting 
those people who might have started smoking 
and gone in another direction? What I don’t 
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understand is why you don’t, if you know... 

DIANE BURROWS 
Gone in another direction. 

PETER JENNINGS 

N « w people are going to start smoking young, if 
ir-^ou believe the government studies, that 
ople are going to start smoking younger 
jn 18, why don't you go after then! before 
e other brand gets them? You yourself 
have said this is an industry in trouble. 

j DIANE BURROWS 

Because it isn’t responsible. 

* PETER JENNINGS 

OK- You understand, you’ve said that clearly, 
ycfb're happy to have said that as clearly as 
you did? 

’ DIANE BURROWS 

It’s, I know you think I’m trying to be 
defensive... 

PETER JENNINGS 

No, I'm not.. 

DIANE BURROWS 

But it’s a mystifying kind of a question to me. 
Why not go after kids is what you’re saying. 
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PETER JENNINGS 

If you know, let me try this once more, then 
we'll let. each other off the hook here. 

DIANE BURROWS 
Jptteally trying. Peter. 

Y PETER JENNINGS 

PfWno, I know you're trying and I'm very 
; grateful for your time. Please don’t - 
misu nderstand me. You're in a business. 
|i«M DIANE BURROWS 


s ' PETER JENNINGS 

« tt% important to your business to have new 
hampkers, young smokers every year because 
r^Brsmokers die. If you know people are going 
to start smoking at a certain stage in their life 
and there's a risk they may smoke somebody 
else's cigarettes, why not go after them, if 
they're 15 or 16 or 17, from a business point 
of view? 

DIANE BURROWS 

It Is, It would not be responsible, For 20 or 30 
now, there have been a number of restrictions 
placed voluntarily or involuntarily on cigarette 
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marketing. It behooves the company to abide 
by those restrictions. If you go against those 
restrictions then you end up in positions like 
FDA regulations. Reynolds... 

PETER JENNINGS 
Do you think they... 

N J DIANE BURROWS 

.^.abides by the restrictions. It abides by the 
policies it announces and as far as I know the 

: r : 

other companies do too. 

J PETER JENNINGS 

s\OK. jYou're happy? 

DIANE BURROWS 

Uhave one comment on the FDA proposals to 
Il8i joe Camel, restrict advertising in a variety 
,of ways. My opinion is it would have 
absolutely no effect on whether or not young 
people decide to smoke. I expect fewer will 
decide to smoke, will choose to smoke over the 
years, irrespective of that action. What it will 
do is affect the brands. What those 
restrictions would do would make It really 
tough for Camel, for any other brand to 
compete with Marlboro, for example. 
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PETER JENNINGS 

It sounds a little bit like you're saying you're 
opposed to FDA or government regulation 
because you think it'll affect your brand and 
fe&hefit the other guy. 

DIANE BURROWS 

lure their intent, their stated intent is to 
make it somehow be more aggressive in 
^-eventing youth from smoking. That’s their 
etated Intent. I don't think there will be any 
Impact on those choices at all. OK. With 
advertising regulation or without it. What it 
will do is affect the brand's ability to compete 
with each other to be the chosen brand of 
who do smoke. If you yank away 
Tel's campaign, do you think that won't 
affect its business. 

PETER JENNINGS 
What do you think? 

DIANE BURROWS 

I think it will. 

PETER JENNINGS 

Again, it seems, you sound a little bit like 
you're saying that regulation is a threat to 
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Camel as opposed to Marlboro. 

DIANE BURROWS 

Well. Isn’t it targeted at Camel? Isn't one of 
them, one of the proposed regulations to ban 
hqnote cartoon or illustrated characters? What 
Mother cartoon or illustrated characters do you 
in cigarette advertising? 

PETER JENNINGS * 

" Are you suggesting this is a government plot 
against RJ Reynolds? 

DIANE BURROWS 

8 r cUn’t know about plot but I know the effect Is 
going to be to undercut Reynolds ability to 
cOiripete. They're pretty smart. They may be 
yg to compete effectively but the government 
1 In effect be disproportionately 
ishing one company. 

PETER JENNINGS 

I think one of the reasons you and I, you may 
have thought that we are wrestling with one 
another a little bit, is because I think to some 
extent, I’m reflecting what many Americans 



believe. That those of you in the tobacco 
industry insist so publicly that you’re not 
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Interested In young smokers, 18 and younger, 
when in. order to survive as a business you 
must be. 

PETER JENNINGS 

HThat sounds true but it isn't really true. For 
tui industry to continue, certainly people have 
to be Interested in the product. If nobody ever 
|Stai"ied smoking again, sooner or later, the 

Is 

[industry will go out of business. That's true. 
Jbtu for a company, their responsibility is to 
-their shareholders, to build their business, to 
deliver business results and those business 
results can be delivered by competing with 
other brands. 

PETER JENNINGS 
P OK. you content? 

DIANE BURROWS 

It’s the truth. 

PETER JENNINGS 

OK, I hear what you say. I hear what you say. 
Thank you all. [OFF CAMERA COMMENTS1 
END OF TAPE 3. 
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